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leva Jatniece,
the leader of the society “Watermarks":

“The story of the brand of Seloniaisastoryabout the value -the symboal, the
tradition, the human. It is about the value that gives the necessary extension
tolivinginperiods when numericalindicators demonstrate reduction. Buring
these five years, by carefully and passionately polishing the hidden riches of
Selonia, we have built a bridge to the Smart region - harmonious, diverse,
inhabited by future intentions.”

Daina Aluzane,
the chairperson of the board of the association “Community Cooperation
Network “The Islands of Selonia’, during the 10th Congress of Selonia in Viesite:

"Seloniais a blanket that is woven in a fine, evenly spaced pattern, it does
not have asingle central patternaround whichlower, complementary pattern
elements dance. Similarly, community network “The Islands of Selonig” is
built like a fishing net, not a spider web. Every nod in it is equally important
to us. Thinking about big things, Selonia must not forget its living blood - the
people who are living here now, who are maintaining the land now. Exactly
this is the identity of Selonia that must be cultivated and highlighted among
other historical regions.

The meaning of the countryside communities in creating identity of
Selonia is simple and easy to say - countryside communities is this identity
of Selonia.”

Anita Selicka,

executive director of the association “Rural Forum of Latvia’, national expert of
‘Rural Pact’, a member of the team which started the work in finding the first
17"islands” of Selonia.

"During this period, we have strengthened a habit not only to use the
limited resources available to us and to maobilize ourselves to achieve
common goals but also to realize ourselves as a part of something
special and valuable, therefore being able to invest our time to continue
improving our own environment and daily life. Even without national and
regional support for development of infrastructure, services, and growth,
Selonians have beenable tostimulate development of Seloniaat incredible
speed. Previously forgotten border communities, working together, have
revitalized the entire region, serving as a unique example of the power of
citizen participation not only in Latvia, but also on a European scale’, says
Anita in 2024.
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INTRODUCTION

The methodological resource “The Brand of Selonia Land / Rebranding Selonia” includes a unique
experience which has been implemented in an underdeveloped and underpopulated rural region of
| atvia - the historical land of Selonia.

Thisresource includes methods, materials, principles, and examples of good practice. Set of actions
has been carried out during five years by civil society completely changing the image of the region in the
context of Latvia and, mainly, in view of its inhabitants.

This example is unigue not only in the context of Latvia but also of Europe. This is the first case when
an image of a wider region and social life taking place in it has been transformed so significantly by
initiative and resources of civil society.

At the same time this experience also changes the view on searches of identity of a separate
settlement and branding overall, demanstrating it as a long lasting, profound, and very personal process
where the process drivers work inside the region together with identity carriers - people living in the
specific place.

It shows how a precise, deep local identity transforms in development processes, generates new
values, and resources, and creates innovations, because it is impossible to live otherwise. A sense of
identity creates cooperative energy, joy, and pride for one's land because it is impossible to live without it.

This material, with its set of original methods and principles, will be a help and a source of inspiration
for developers of rural areas of all levels. At a time when the buzzwords in this field are “smart shrinkage”
and ‘depopulation”’, with visions of development focused on the concept of “revitalization”, perhaps the
real answers are to be found in the brand story of Selonia. If it can be done here, it can be done anywhere.

The appendix of the methodology contains an offer for an experience exchange and training course
in the historical land of Selonia, which provides opportunities to experience a rural area reborn, to meet
amazingly strong people and to learn in practice the methods successfully applied here.

“Selonia today is like a well-restored door of an old building. The creators of its identity have been
careful to remove dust and peeling paint, layer by layer, revealing the value of authenticity. Truthfulness,
not a hasty replacement. It has appealed to people, and the regional cooperation network with more
than 40 communities is important not only on a national, but also on an international scale,” in April 2024
says Zenija Kruzmétra (Dr. geogr., assoc. prof., Institute of Humanities and Social Sciences, Faculty of
Economics and Social Development, Latvia University of Life Sciences and Technologies(LBTU)).

In 2018, Asnate Ziemele, the chairman of the board of the rural tourism association “Countryside
Traveler’, answering a question about tourism opportunities in Selonia, laughed out loud: “What tourism,
what tourism! I dont know, maybe you can attract someaone from the nearest towns, | doubt Riga. | will
not even talk about abroad. Nothing is known and understood here. Something has been heard about the
Dviete floodplain, but where is it? It seems that in Bebrene. And where is Bebrene? It's funny.”

However, as of 2021, atbdda - the fifth season of Selonia (a wide flood in the Dviete floodplain) -
causes an influx of tourists, which forces the local community to limit visiting hours, create additional
services, provide parking lots and more intensive waste management. It is one of the most popular
tourist destinations in Latvia in spring.

In 2020, in response to a request to mention three words that describe Akniste - the small town of
Selonia -ayoung businessman writes: “Where. Is. It."

In 2024, ajournalist of the prestigious magazine “IR"in Latvia writes in an invitation to an interview: “|
would like to include your story in the article describing experiences of cooperation in local society and
community building. Seloniais an impartant topic right now, so it will be valuable to write and read about
how things are done in your region.”




Branding and communication expert Lolita Ozolina, reasoning about the changes in Selonia in recent
years, says: “Selonia and the Selonians have grown in pride, visibility and have emerged into exploring
their cultural heritage. The local communities of Selonia make other historical regions of Latvia to roll
up their sleeves as well, in awareness of their identity - this is a difference and an advantage that has
changed. | have the feeling that the Selonians have stepped into an accelerated movie and - watch and
do not stop wondering how they manage to get everything ready. Smart, united, and powerful!”.



AND STATISTICS

‘(q TERRITORY -
BRIEF DESCRIPTION

GEOGRAPHY

Selonia is a cultural-historical region of the south-eastern part of Latvia, bordering Lithuania in the south and
Belarus in the east. The whole of Selonia is characterized by a sparse population, there are no large cities in the
region, but the small towns - Akniste, Subate, Viesite, llUkste and Jaunjelgava - are more villages than cities in the
understanding of European residents.

The Daugava, the longest and water-richest river in Latvia, which originates from the Valdai Highlands in Russia
and flows into Latvia through Belarus in the Kraslava district, separates Selonia from Latgale and Vidzeme, forming a
natural border. In the territory of Selonia, you can cross the Daugava only by five bridges (in Daugavpils, near Svente,
in Kraslava, Jekabpils and Aizkraukle (Plavinas HPP)), but in summer it is also possible to use a quite exotic vehicle -
asmall river ferry from Livani in Latgale to Vandani(in Dignaja).

Fig.1: Selonia on the map of Latvia

After the last regional reformin Latvia in 2021, Selonia includes the parishes of four Latvian municipalities
(Kraslava, Augsdaugava, Jéekabpils and Aizkraukle counties), which are located on the left bank of the
Daugava. The region is geographically ‘extended’, it has poor road infrastructure, few asphalted roads, so
traffic is quite difficult during the cold, rainy months of the year, it also happens that public transport traffic
is closed for several weeks and not once a year.

The rebranding process of Selonia started in 2017, before the last regional reform, and was aimed at
residents of rural areas, realizing that the same methods cannot be applied to regional development centers
and smallrural villages, small towns with a population of 500 inhabitants or even a group of a few messuages.
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WHY ISLANDS?

In some ways, the landscape and relief of Selonia shape the population pattern of the region. After the retreat of
the last ice age glacier, the land collapsed into small hills, where high marshes, small lakes, and small rivers remained
in the lowest places. Fertile and easily cultivated lands are not widespread. Such a natural relief has not contributed to
the formation of large agricultural areas and has protected Selonia from the landscape of agricultural industrialization,
which is characteristic of Zemagale here in Latvia, the large “agricultural factories” of Poland or Denmark with a
continuous area of 1000-2000 ha.

Therefore, groups of messuages, which are not even real villages, have histarically formed in Selonia, and they
have been given the name of islands here. The island of people in the middle of nature - it is the typical, almost sacred
landscape of Selonia.

Seloniaisrichin protected natural areas. There are two protected landscape areas - Augszeme and Augsdaugava -
aswellas seven nature parks - Daugava valleys, Daugava circles, Dviete floodplains, Medumi, Sauka, Silene and Svente
lake areas. Out of 261 nature reserves in Latvia, 39 nature reserves are in Selonia.

Fig.2. Landscape of Selonia

INHABITANTS

The population density and the total number in Selonia is the lowest in Latvia, because, as already
mentioned above, there are no cities here. The total number of inhabitants in the small towns and parishes
of Selonia according to the official statistical data available in 2023 is 33,813 people.

As elsewhere in Europe, the ageing population is also topical in Selonia, the average age of the population is 45
years. There is currently no higher education institution in Selonia, and this lack is also reflected in the number of
residents with higher education. On average, only 16.6% of the inhabitants of the rural areas of the Selonia region have
highereducation. Eastern part parishes stillhave alarge proportion of non-citizens, mainly Russians and Belarussians,
who do not use the Latvian language daily and have poorly integrated into Latvian society.
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Fig.3. Small towns and villages of Selonia

The inhabitants of Selonia belong to different nationalities and faiths. Latvians make up most of the
population in the west and center of Selonia, but to the east from llUkste there is a distinctly multi-ethnic
population. Alarge community of Russian Old Believershaslived here since the 17th century. Several parishes
have a large percentage of Polish residents. Lithuanians also live along the Latvian-Lithuanian border.

THE HISTORICAL LAND

In 2021, the Saeima adopted the “Law on Latvian Historical Lands’, which for the first time in the history of Latvia
defined the specific physical boundaries of the historical land of Selonia, delineating the cultural space of Seloniain a
tangible and understandable framework far everyone.

"Every community belonging to Latvian historical land and every cultural space has not only the right, but also
the duty to nurture and develop its cultural-historical environment and common identity to preserve it and pass it
on to future generations. The state and municipalities must promote favorable socio-economic conditions for the
existence and growth of local communities because local communities maintain the identity and cultural-historical
environment of historical lands and cultural spaces of Latvia daily. The historical lands of Latvia have lines of contact
marked by the ownership of local communities, which are considered in state affairs’, says the “Law on Latvian
Historical Lands".

In September 2023, Selonia also had its coat of arms approved, and in January 2024, the president of the country
approved the flag of Selonia.



Fig.4. The coat of arms and the flag of the historical land of Selonia.

Due to the administratively complicated division, Selonia still falls within the borders of two planning
regionsof Latvia-Zemgale and Latgale. Although civil society'sdemand forits own planning region-Selonia-
is currently in the air, such a reorganization process may be too complicated for the existing municipalities,
therefore local and national political will may not be enough for the creation of the Selonia planning region
in the coming years.



A HRONICLE OF
L RANSFORMATION

2017-2019

The end of 2017 can be considered the very beginning of the transformation process of the territory,
when the inter-territorial cooperation project “The Islands of Selonia - thematic tourism in small rural areas”
of the rural partnership “Selonia’, the partnership of Aizkraukle district, as well as the rural partnership of
Daugavpils and llUkstes counties "Neighbors” was launched in populated areas as a promoter of economic
and social growth in Selonia.

The “Islands of Selonia’ project was implemented under the Latvian Rural Development Program 2014-
2020 in sub-event 19.3. “Interterritorial and Transnational Cooperation”.

Project goals: to promote balanced economic and social development in the territory of Selonia by
activating the small settlements - “islands’; to promote the development of entrepreneurship and the labor
market at the regional level, as well as the general recognition of the region at the national and international
level; to improve the economic potential of the “islands” to develop competitive tourism products and
common marketing based on traditional values and a unified concept.

The project activities took place in small rural settlements throughout the territory of Selonia, in total
17"islands": Dviete, Eglaine, Subate, Asare, Garsene, Zasa, Dignaja, Kaldabruna, Birzi, Selpils, Elksni, Sauka,
Rite, Mazzalve, Pilskalne, Staburags and Sece.

Fig.5. The gala conference of the project “The Islands of Selonia” in October 2019 in Zasa.
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Approved financing of the project: EUR 79,600.00.

Activities: seminars/workshops/discussions during which “islands” created their thematic tourism
products; presentation events of newly created tourism products in 17 “islands’; development and
publication of a unified tourism booklet for the entire territory of Selonia, as well as development of strategic
planning documents; consultations of tourism professionals; assessment of the situation and preparation
of teaching materials. The project was successfully presented at the tourism exhibition “Balttour - 2019".
Eight thematic tourism routes have been developed.

The biggest benefit of the projectisthatinitiative groups of local, small communities have been identified
and their cooperation has been achieved for the development of the common territory.

Project duration -2 years. During this time, communities visited each other, events were held, and for the
first time in Selonia, a common positive informational space was started. The performance of local people
in maintaining the vibrancy of their place was highlighted and honored, publications about the “islands” were
created, asmall grant(2000.00 EUR)was awarded for the implementation of the presentation event for each
“island”. In many parts of Selonia, for the first time, people within communities were motivated to cooperate
with each other in the name of the good name of their “island” and received recognition for doing so.

At the end of the project, it is evident that the “island” movement must continue, because the newly
created network of 1T/ communities opens a huge potential for a hitherto unprecedented movement, which
can become a basic resource for the positive transformation of the territory.

2020

The Community Integration Fund in the “NGO Fund” program approves the “Community Growth Catalyst”
project of the association “Watermarks'. The project design and implementation working group, human
resources are the same who worked together in 2017-2019.

The project budget is EUR 7000.00.

The"Community Development Catalyst”projectisimplementedin Seloniaregion, involving sixruralcommunities.
During the project, at the request of the Bebrene community, the seventh community is also involved.

The overall goal of the project is to strengthen the formation of communities with socially responsible,
competent inhabitants in remote areas of Selonia; to increase the level of knowledge, cooperation, and
communication skills, aswellasto increase the influence of community representatives in decision-making
processes in municipalities.

THE RESULTS OF THE PROJECT

A community viability and development indicator map has been created by grouping indicators into
several categories.

Training and discussion groups are organized in seven communities, each involving at least 15
residents representing the NGO sector, business, young people, young families, seniors, socially
vulnerable population groups. The events cover the following topics: basic principles of spatial planning
and community building; state and municipality functions; ways to reach our municipality and state;
ways to articulate our needs and make them understandable. Communities receive homework: to
prepare a community development vision. The survey for the indicator map is organized.

An interest group for community support is created in the social networking website Facebook
https://www.facebook.com/groups/katalizators. Its priority members are the direct target group of the
project - community representatives and local government employees. The main task of the group is
inter-community information exchange and improvement of communication.

To promote community cooperation and to increase motivation for future work, as well as to attract
other communities to this movement, the community cooperation event “Visionaries' Plein Air" is
organized. Buring the event communities present their homework - development visions, the concepts
for the discussion game “Community development catalyst” are being supplemented and tested. In the
atmosphere of informal communication several other activities take place: searching for ‘development
catalysts’, the creative workshop “The Symbol of my Community’, the activity “A View from the Outside”,
as well as evening talks, music, and mutual inspiration.
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Fig.6. A shot from the project “Community Development Catalyst” event “Visionaries’ Plein Air”

An original discussion game “Community Development Catalyst”is being developed and produced, which
islater named "Pussy’s(ltchy’s)watermill’(Latvian: Ka($kiSa dzirnavas’). The game is developed as a practical,
innovative tool for group discussions. The main aim is to make discussions between different groups of
society (in this case between community and representatives of local government) more open, with a
greater participation of all involved parties; to demonstrate diverse ideas of the involved groups about the
needs of the communities and the ways to meet them. During the game, a common understanding of both
the needs and the ways to meet them should be achieved and the most important drivers of development -
catalysts - should be identified.

Three discussion forums have been organized in the municipalities, the community resource map is
presented, emphasizing the communities in each municipality, as well as instruction on how to use the
map; presentation of the discussion game and practical simulation with representatives takes place.

The biggest benefit of the project inthe long termisachance to illuminate and define the problem issues.
A great benefit is also the two new tools - the game, which is widely used not only in the Selonia region,
but also elsewhere in Latvia for creating scenarios of various processes and for communication, and the
indicator mapping method. Later, the Facebook group also gained great popularity, serving as a platform for
community activists' current affairs already on a national scale.

The project helped to highlight the areas in which community activist groups lack competences and
what exactly these missing competences are; what are the weak points of communication and what areas
of misunderstanding have arisen between residents and municipalities.

All the communities involved in the project have difficulties in creating a clear vision for the future, and
the biggest problem is the lack of internal, unified positioning. It has been decided that the main theme of
the next project of the transformation process is “Identity”.

In 2020, the Tst Selonia Tourism Market was held in Zasa.



2021

The Community Integration Fund in the “NGO Fund” program approves the project “Community Growth
Catalyst. Identity” of the association “Watermarks". The project design and implementation group, human
resources are the same who worked together in 2017-2020.

The project budget is EUR 30,000.00.

The overall goal of the project is to develop and strengthen the cooperation network of civically active
communities in the Selonia region ensuring meaningful participation of these communities identity
formation of the historical land of Selonia, their influence in decision-making processes at the municipal
level and in the activity of the “Law on Latvian Historical Lands” at the national level.

Residents of 26 remote rural communities are involved in the project. Community initiative groups are
defined as the direct target group of the project, an average of five people from one community, a total of
130 people.

THE RESULTS OF THE PROJECTS

A document is being developed, which contains recommendations for strengthening the cooperation of civil
society with regional municipalities and for the protection of interests after the administrative-territorial reform.

A digital map of NGOs and communities of Selonia is being developed and published.
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Fig.7. A map of communities of Selonia on the website selija.com

To popularize the activities of the communities and the NGO sector, and to clearly demonstrate their
contribution to the development of the region, as well as to create a convincing idea for the members of the
community about the social and geographical breadth of the cooperation network, a publication is created
for each community involved in the project. It includes photo materials, a description of current activity of
the community and its core, and other information that reflects their uniqueness and identity.

With the methodology already developed and tested during the “Community Growth Catalyst” project,
new communities are attracted to the Selonia NGO and community network, including communities from
the eastern part of Selonia - a community with a large proportion of Slavic nationalities.

A community cooperation event is organized - the search for community identity. As a result of the
event, visual, textual, and informative material is obtained for the development of identity signs and identity
palettes of 26 communities.
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For each community involved in the project, a recommendation document or identity palette and a
graphic community signis developed. Community signs are made in a tangible form, a“Selonia’s Community
Album”is also made for each community. It includes the identity palettes of all communities and publications
made during the project.

The 1st NGO forum of Selonia has been organized together with the representatives of the three new
municipalities and planning regions. The participants of the forum worked in mixed work and discussion
groups, identifying challenges related to the identity and development of Selonia as a historical land, looking
for solutions, outlining paths based on public and municipal cooperation for better representation of the
interests of civil society at the regional and national level.

The biggest benefit of the project is the broad, multi-layered acceptance of civil society, the demand
for meaningful changes in the Selonia region and participation in their implementation. A stable circle of
cooperating people is created. Selonian communities begin to realize themselves as a single force with a
single identity, applying their strengths and potential for common future development. The coordinating
group of the community cooperation network regularly receives requests from more and more communities
with the desire to join the common movement.

During the project, it becomes clear that by directing such horizontal cooperation in the right direction,
it is possible to transform the region of Selonia historical land, in an unusual way - in an absolute direction
from the bottom up, based on a change in the way of thinking.

It has been decided that the main theme of the next project of the transformation process is “Empathy”.

In April 2021, the association “Community cooperation network “Islands of Selonia” is established to
attract project funding for the activities of the community cooperation network, as well as to broadcast the
message "We are united, with one common goal and framework” to the public. Literally a couple of days after
the foundation, the new association submits the first project applications and obtains funding.

Inthefirstyear of activity, “"Community cooperation network‘Islands of Seloniga”implements two projects:

“Living Islands in Jekabpils Region”, within the framework of which four videos are created about the
active communities of Jekabpils region, promoting their achievements in creating a good image of the
territory. The project budget is 1000.00 EUR.

In the action project competition of the Active Citizens  Fund (AIF), the association obtains funding for
the project “The Coat of Arms of the Historical Land of Selonia”, which results in broad involvement in the
process of developing the coat of arms of Selonia. Both a summary of the results of these focus groups and
a research paper - justification for the choice of the symbol of the coat of arms dominant in the society -
have been submitted to the State Heraldry Commission. Within the project, eight opinion and informative
articles have been published, their authors are specialists and opinion leaders in various fields.

The project budget is 10,000.00 EUR.
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In 2021, three communities of Selonia - Garsene, Kaldabruna and Bebrene - received the recognition
mark ‘Smart Village”.

OnJuly 16, 2021, the “Law on Latvian Historical Lands” was adopted, in which Selonia was marked for
the first time as a separate historical land with certain geographical boundaries.

In September 2021, the 10th Congress of Selonia takes place in Viesite. The Congress emphasizes
the identity of the historic land of Selonia. Civic organizations present community identity symbols on
a national scale, there are a lot of talks about current processes and the fact that “Selonia is in fashion”.

In 2021, the 2nd Selania Tourism Market and the st Selonia Tourism Conference took place in Zasa,
and for the first year the campaign “Home Café Days” was organized, in which 21 home cafés participated,

with venues covering the entire territory evenly.

The Community Integration Fund in the “NGO Fund” program approves the project “Community Growth
Catalyst. Empathy.” by the association “Watermarks'. The project design and implementation group, human
resources are the same who worked together in 2017-2021.

Project goals: to develop and expand the cooperation network of civically active communities in the
historical land of Selonia, with particular emphasis on the components of tolerance and empathy in the
following aspects: civil society - state administration, city - countryside, person - person; to stabilize
cooperation with the NGO sector of Jekabpils city; to strengthen the capacity and sustainability of the
applicant organization to operate in a changing social and economic situation.

Residents of 32 remote rural communities are involved in the project activities.

The project budget is EUR 33,000.00.

THE RESULTS OF THE PROJECT

Five civic participation discussions take place - four “Political Kitchens” - a cycle of discussions with
politicians held in a different community each time, covering a wide range of issues relevant to the Selonia
region, as well as one “To Give and to Take” - discussion with entrepreneurs and the municipality.

Fig.9. Political Kitchen “Tourism”in Viesite with participation of Saeima deputies, representatives of local
communities and decision-making power of Selonia municipalities.
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With the methodology developed and tested during the projects “Community Growth Catalyst” and
“Community Growth Catalyst. Identity’, eight new communities are attracted to the Selonia NGO and
community network, and eight identity palettes and publications are developed for them, as well as the
graphic identity of each community - the community sign.

There are two "Understanding Visits' city - countryside (two experience exchange trips).

For the first time the public recognition competition “The Silver of Selonia” has been organized, receiving
a wide response from the public. Special prizes - precious noble metal silver brooches - are made for the
participants and laureates of the competition.

The community cooperation event “‘Empathy” takes place. Its program includes the following topics:
language culture and interpretation of concepts, the importance of empathy in building a strong
community in the past and today, the language of music in building mutual understanding, visual language
of understanding, training respect and understanding.

The 2nd Selonia NGO Forum takes place together with representatives of municipalities and Planning
regions. Themainissuesdiscussedatthe foruminclude challengesof civicawarenessand state involvement,
their possible solutions, and the need for cooperation at the economic, social and cultural, as well as local
and state policy levels.

The "Minority Nationalities and Community Cohesion Program” funded by the Latvia state budget
approves the project “A Covenant with Own Land” by the association “Watermarks”. The project design and
implementation working group, human resources are the same who worked together in 201/-2022.

The aim of the project is to promote the ethnic cohesion of the society in the rural areas of the historical
land of Selonia, with special emphasis on the integration of the eastern part of Selonia and the border
communities in the activities of a unified civil society.

The projectdirectly involves four communities on the eastern side of Selonia with a significant proportion
of Slavic nationality.

The project budget is 10,000.00 EUR.

THE RESULTS OF THE PROJECT

With the methodology developed and tested in the previous years, four new, so far poorly integrated
communities are attracted to the network of NGOs and communities in Selonia, a community identity
palette and a community identity sign have been developed for each of them. A video story about these four
communities has been created and released.

Fig.10. Event “November Covenant” of the project “A Convenant with Own Land”in Kaldabruna
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Community cooperation events ‘November Covenant” and “Light of the Year in the East’ have been
implemented to promote closer cooperation and ethnic integration of communities in the eastern and
western parts of Selonia.

The Society Integration Fund in the program ‘NGO Fund” approves the project by the association “Islands
of Selonia” - “Islands of Selonia - a network of information and allies”. It organizes a community camp, a
community tourism experience exchange trip to Kurzeme, a monthly informational electronic newsletter
“The News of the Islands of Selonia” is issued, a contact exchange with entrepreneurs, municipality of the
Augsdaugava and the planning region of Latgale is organized, the definition of Community tourism and its
operating rules are developed.

The project budget is 10,000.00 EUR.

Theassociationalsoreceives asmall(~2000.00 EUR)financial supportinasmall NGO project competition
of Jekabpils region and receives a regional grant. These funds were used to expand the informational space
and to improve the website www.selija.com.

In 2022, one community of Selonia - Ancene - receives the recognition mark ‘Smart village”.

In 2022, with the informational support of the community cooperation network “Islands of Selonia” and
the association “Watermarks’, the regional television “Vidusdaugavas televizija" implements the project
‘Coming from the Milky Way. Selonia - Identity” supported by the Latvian Media Foundation. Within the
framework of this project programs about 12 communities of Selonia are created. Programs are broadcast
in winter of 2022-2023 on Wednesdays on the RE.TV media portal. The people of Selonia truly appreciate
these programs and they cause a wide resonance throughout Selonia.

The project budget is ~10,000.00 EUR.
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Fig.11. The opening shots of the video film “Coming from the Milky Way. Selonia - Identity”

The biggest benefit of the year: the obvious integrality of the historic land of Selonia, which has already
been settled and is functioning in the interconnections of people and communities. A network of active
people that evenly ‘covers”the entire map of Selonia.

In 2022, it becomes clear that the time has come to define strategic goals of Selonia, as people are
ready for it.

The activities for the next years have been decided: to create the strategy of the smart region of Selonia,
taking into account the processes happening at the horizontal level.

In 2022, the 3rd Selonia Tourism Market, the 2nd Selonia Tourism Conference, as well as the ‘Home Café
Days”are held in Viesite. 30 home cafes participate, with venues covering the entire territory evenly.



2023

The Community Integration Fund in the “NGO Fund” program approves the project “Connection. Smart
Region Strategy for the Historic Land of Selonia” by the association “Watermarks'. The project design and
implementation working group, human resources are the same who worked together in 2017-2022. The
project isimplemented over two years: 2023 and 2024.

The project budget is EUR 66,000.00.

The goals of the project are to strengthen a united, active and competent civil society in the historical
land of Selonia by carrying out educational and unifying activities; to create and strengthen a well-founded
vision of the development of the historical land of Selonia as a Smart Region by developing a Smart Region
strategy based on the needs of society as well as economic and social realities; to strengthen the capacity
and sustainability of the applicant organization; to promote the growth of local-level NGOs.

In the first year of the project, a manual addressed to the communities of the historical land of Selonia
was issued with the title “Connection. A Guide of Passionate Developers".

A historical land area research document (SVOT)is being prepared, including the cities of Jékabpils and
Daugavpils as well. In the study of the territory, a separate analysis of the statistical data of this region is
carried out, reflecting the social and economic situation directly in the historical land of Selonia.

Six project co-writing workshops are held on site in rural communities - from idea to the project
submission. The workshops are held in three communities in the territory of Augsdaugava, Jekabpils and
Aizkraukle counties, thus ensuring geographical balance. Two workshops are held at each of the venues.

Two Selonia NGO forums take place in spring and autumn together with representatives of municipalities
and Planning regions. In the forums, the commaon strategic goals of the historical land of Selonia, challenges
related to the issues of civic awareness and state involvement of the historical land of Selonia are discussed,
seeking solutions, the need for cooperation isemphasized both at the level of economic, social, and cultural,
as well as local and national politics.

Continuing the tradition started in 2022, the public recognition competition “The Silver of Selonia”is held,
which once again gains a great response from the public.

Fig.12. Award ceremony of the competition “Silver of Selonia” in October 2023 in Medumi
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Basically, in the first year of project implementation, most of the basic material for the preparation of the
Selonia Smart Region strategy has been provided, while continuing to maintain community cooperation
and improving the competences of residents, NGOs, and activist groups.

TheEuropeanMinority Representation Grant Programapprovesthe project“Our Voices”by the association
‘Community Cooperation Network “Islands of Selonia™.

Four border communities with alarge proportion of non-citizens - Nereta, Rite, Demene and Subate -are
directly involved in the project.

The project budget is EUR 15,000.00.

The aim of the project is to promote community cohesion in the rural areas of the historic land of Selonia,

paying special attention to the integration of multinational border communities in civil society activities.

THE RESULTS OF THE PROJECT

In every community involved in the project, an extensive cycle of training courses on the importance,
opportunities, and tools of civic participation at the local and national level has been implemented, with special
emphasis on the importance of the integration of Slavic communities.

Civic participation guide “Which side is your passport on? Belonging Border and Border Belonging” has been
created, as well as short videos that draw attention to issues of civic participation.

The Community Integration Fund in the “NGO Fund” program approves the project “Community Competences -
fora Strong Cooperation Network' by the association “Community Cooperation Netwaork “Islands of Selonia”.

The goalsof the project are to promote the civic activity and participation of the inhabitants of the historicland of
Selonia, using the community cooperation network as a support mechanism in their local community; to improve
the skills and knowledge of rural residents in the field of non-governmental organizations and civil initiatives; to
strengthen the self-confidence and identity of the local people using community tourism as a tool; to ensure
regular information circulation in the community cooperation network.

The budget of the project is EUR 10,000.00.

THE RESULTS OF THE PROJECT

Reqgular informational support is provided for strengthening the capacity of the tourism network of
communities - creating news about current affairs of the industry in Selonia, Latvia and Europe on all
informational channels.

Training cycle (four days) with three-hour lessons once a month online. Lectures on social media,
digital etiquette, and visualization, implementing business speech, text, and quality civic engagement
activities in practice.

Face-to-face training cycle “Winter Camp” - a two-day learning and networking camp for the
communities of Selonia.
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Fig.13. During the 2nd winter camp of communities of Selonia in Skrudaliena parish Ilgas manor
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Civic participation contact exchange: two-day events for increasing the competences of members
of the community tourism network, promoting the exchange of experience in community tourism
issues, and strengthening democratic values.

In 2023, for the first time in the history of Latvia, the cultural program of Selonia is announced.
The program is carried out in the entire territory of Selonia, as defined in the “Latvian Historical
Lands Law". The consortium of two civil organizations of Selonia - “Partnership Neighbors” and the
association “Community cooperation network “Islands of Selonia” wins the national competition for the
implementation of the program.

79 projects from all over Selonia are submitted for a total amount of 248,456.18 EUR. The request
exceedsthreetimesthe available budget, whichin2023is EUR 91,000.00. The projects are evaluated by
ajury consisting of six people -three representatives of the historic land of Selonia, two representatives
of the State Cultural Capital Fund and one representative of the Latvian National Cultural Center.

For the total sum of EUR 81,000.00, 40 projects are supported, which geographically cover the whole
of Selonia. One project has been implemented in Kraslava county, 12 projects in AugSdaugava county,
14 projects in Jekabpils county, 8 projects in Aizkraukle County, while 5 projects cover broader plans
on the scale of historical land of Selonia. The geographical distribution of the projects corresponds
proportionally to the number of inhabitants in municipalities of Selonia.

The association “Community cooperation network “Islands of Selonia” in cooperation with local
communities implements the cycle of three small municipal grant projects “Selonian flags in the sky
of communities”. In Asare, Nereta and Kaplava, flagpoles are set up, large-format community signs are
made, historical readings are held and the flag of Selonia is ceremonially raised.

The events are well received and well attended, community involvement in organizational work
and feedback is very satisfying. Communities are proud. The amount of small grants for this cycle is ~
2400.00 EUR.

In 2023, the 4th Selonia Tourism Market, the 3rd SeloniaTourism Conference is held in Bebrene,
and for the third year the campaign "Home Café Days” is being implemented, in which 28 home cafés
participate, with venues covering the entire territory evenly.

1

Fig.14 “Home Café Days” in September 2023, in Sundkste
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In 2023, one community of Selonia - Dviete - receives the recognition mark “Smart Village”. There are
already five smart villages in Selonia, concentrated in a relatively small area.
On September 28, 2023, the coat of arms of the historic land of Selonia is approved: a reversed silver stag

walking on ared field.
2024

OndJanuary 10, 2024, the State President approves the flag of the historical land of Selonia, its colors are
crimson red, white and moss green, the ratio of horizontal stripesis 2:1:2.

The assaciation "Watermarks” continues to implement the project “Connection. Smart Region Strategy
for the Historic Land of Selonia”.

The following activities take place in the second year of the project.

Seven resident focus groups in Selonia discuss possible solutions to the challenges defined in the
previous year and summarize the inhabitants'vision of an ideal Selonia.

A group of experts is preparing a strategy for the smart region of Selonia.

Two Selonia NGO forums take place in spring and autumn together with representatives of municipalities
and planning regions.

Continuing the tradition of previous years, the public recognition competition“The Silver of Selonia’is held.

The Community Integration Fund in the “NGO Fund” program approves the project of the association
‘Partnership Neighbors”“Land Brand. The Power of Civil Society in Shaping the Image of the Territory".

Theaimofthe projectistostrengthentherole of civilsocietyinthefieldimage andlong-termdevelopment
of ruralareas, systematizingand disseminating best practices, expanding the circle of cooperation partners,
and increasing the influence of regional communities during municipal and national political processes.

The project budget is EUR 36,000.00.

THE RESULTS OF THE PROJECT

A methodology has been developed to create the identity and long-term development of rural
communities.

A complex demonstration of offers for experience exchange programs addressed to both Latvian and
foreign organizations has been developed for the rebranding process of the territory carried out with the
methods of civil society.

A test of the developed offer was ensured, as well as cooperation with the communities of the border
region of Lithuania is strengthened by organizing a presentation event of the rebranding process.

Increased influence of the rural communities of the region at the municipal and national policy level by
organizing three policy discussion groups.

In 2024, the cultural program of Selonia is announced for the second time. The program is implemented
in the entire territory of the historical land of Selonia, as defined in the “Latvian Historical Lands Law’. The
consortium of two civil organizations of Selonia - “Partnership Neighbors” and “Community cooperation
network “The Islands of Selonia” wins the national competition the program implementation.

70 project applications are submitted from all over Selonia for the total requested amount of EUR
256,695.00. The request exceeds three times the available budget, which in 2024 is EUR 84,000.00.
The projects are evaluated by a jury consisting of six people - three representatives of the historic land
of Selonia, two representatives of the State Cultural Capital Fund and one representative of the Latvian
National Cultural Center.

For the total sum of EUR 91,000.00, 40 projects are supported, which geographically cover the whole
of Selonia.

In the LEADER program, the association “Community cooperation network “The Islands of Selonia”
implements the project "Roads of Selonid”, in which a ~45-minute long, meditative video film is created,
highlighting the beauty of the small, picturesque roads of Selonia in different seasons, including the
waterways - the Daugava and the Dienvidsuseja. Technical equipment has been purchased so that the video
can also be shown at outdoor events.

The project budget is 12,000.00 EUR.
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The four civic organizations of Selonia: “Stender's Association’, association “Watermarks”, “Community
cooperation network “Islands of Selonia” and “Association of Selonia” decide to join their resources and to
organize the 11th Congress of Selonia in Viesite with the motto: “Connecting the ideal with the real!”

The State program“Cohesion Program of Minorities and Community”approves the project of “Community

11 11

cooperation network “Islands of Seloniga”“Searching for Islands of Belonging'.

Fig.15. The project game “Searching for the Islands of Belonging”.

The goals of the project are to strengthen the cooperation of the communities of Selonia by involving its
eastern communities in asingle cultural and informative space of Selonia; to promote the use of the Latvian
language in the eastern communities of Selonia and to introduce the western communities of Selonia to the
ethnic diversity, involving young people and their families.

The direct target group of the project is 30 children, young people, and their family members from the
geographically opposite communities of Selonia - Saliena and Erberge.

The project budget is EUR 7330.00.

THE RESULTS OF THE PROJECT

Video interviews of four families are being created, in which two families from the Latvian-speaking
environment in the west of Selonia and two families from the ethnically mixed east of Selonia participate.
Families present life in their community, with a sense of belonging to their parish and to Latvia, thereby both
confirming the cohesion of society and informing the public about less noticed inhabited places.

150 questionnaires on media literacy are prepared, distributed among the young people of Selonia and
their families, and the results are summarized. With the help of questionnaires the availability of information
about developments in Selonia is clarified.

Two experience exchange events take place for the target group of young people and children: in
cooperation with Saliena Secondary school of the Aug$daugava region and Erberge Elementary school
of the Aizkraukle Region, young people are selected, and their family members are invited to experience
exchange trip. The participants are selected based on the recommendations of the school staff and in
accordance with the principle of ethnic diversity, as well as the need for the application of Latvian language
skills. In both Erberge and Saliena, the game “Searching for the Islands of Belonging” is played. Together
with the project manager, the young people lead a game during which the participants must find the hidden
signs of identity of the communities of Selonia. At the end of the game, the signs are ‘deciphered”and each
community’s place in Selonia and special recognition elements are discussed.
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The Community Integration Fund in the “NGO Fund” program approves the project “Participation Points -
Libraries” of the association “Community Cooperation Network “The Islands of Selonia”.

The goals of the project are to create competent civil participation support points in Selonia, which
geographically cover the entire historical land of Selonia and could become the basis for the creation of
residents’ councils in the future; to ensure a regular flow of information between the rural and small-town
communities of Selonia; to develop local libraries as support points and transfer skills and knowledge in the
activities of residents’ councils, in the field of non-governmental organizations and civic initiatives, as well
as in democratic processes and dialogue with the municipality.

The project budget is 11,000.00 EUR.
THE RESULTS OF THE PROJECT

The newsletter “The News of the Islands of Selonia”is being issued and a regular positive information
space is maintained.

Training cycle of online classes “Participation points - libraries’. Once a month, online classes are held
toincrease the competences of rural librarians in matters of civic activation. The lessons will include the
topicality of the field in participation processes and the representation of democratic values through
the NGO sector and communities, participation in local government and project management, with an
emphasis on promoting awareness of inhabitants’ councils.

Face-to-face training cycle “Winter Training Camp of the Islands 2024" - a two-day in-person training
cycle for increasing the competences of members of the community tourism network in matters of
civic activation and developing community tourism. Civic activation classes include topical areas
in participatory processes and the representation of democratic values through civic and political
participation, the NGO sector and communities, project management and library sector development.

Fig.16. The participants of the 3rd Winter Camp of Communities of Selonia in March 2024, in Garsene Manor.

“Participation Points in the Islands of Selonia” - a one-day event for the promotion of civic participation in rural
libraries, increasing the competences of community network members, promoting the exchange of experiences in
matters of civic participation, and strengthening democratic values.

In May 2024, the 6th Selonia Tourism Market, the 5th Selonia Tourism Conference is held in Erberge, and in
September, for the fourth year, the campaign ‘Home Cafe Days” will be held, with 34 home cafe applications received,
with venues covering the entire territory evenly.
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METHODS

To demonstrate the profound nature and the long-term impact of the process of identity formation, the
application of the used methods is structured by reflecting activities over a five-year period:
+ analysisand training.
« identity building.
« identity maintenance and expansion.
« identity transformation.

ANALYSIS AND TRAINING

Aspecializedtool’An Algorithm of Social Inclusion”has been developedfora profoundresearch of community
resources.

Within the framework of the tool, @ map of community viability and development indicators is created,
grouping the indicators into the following categories:

« infrastructure and availability of services.

« human resources and creativity.

+ cooperationand awareness.

« theuniqueness of the place and the possibilities of creating prestige (unused resources).
« economic activity and well-being.

« communication and advocacy processes.

At least 10 indicators are defined in each category, each of which is assigned a mathematical value. The
value of the indicator can be positive or negative, depending on the situation in each community. During
the mapping process, the data of each community is entered into the map algorithm, and as a result, the
interaction of indicators is represented graphically on the development map.

Communitydataisenteredintotheindicatormapduringtraininganddiscussiongroups. Thequestionnaire
is structured and complex, community representatives cannot fill in it completely independently. The
resource exploration process goes hand in hand with community training.

The content of the training for first-time communities includes the following topics:
» Basic principles of spatial planning and of community formation.
» Municipality and state functions. How to reach your municipality and state.
«  Working group “How to formulate your needs and make them understandable?”
« Summary of discussions and indicators for acommunity resource map.
« Independent task (homework).

The results are then sequentially analyzed and summarized and are used to prepare an analytical
summary.
The analytical summary of the resource map reflects the resources of the communities, identifies their
most important needs, and provides recommendations for development.
Samples of materials are included in the attachments, selecting the Dviete community for the
demonstration:
- community resource research questionnaire.
— analytical summary.
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PROCESS/DISCUSSION GAME
“KA(S)KISA DZIRNAVINAS”*

The game is designed to implement the following goals:
to achieve a common understanding of both the needs and the process of solving them.
- to deepen the understanding of the other players' resources, interests, problems, and ways of
solving them, to make one fit in the role of the ‘opposite party’(community/municipality).
- toconsolidate theoretical knowledge in practice, using the game as a demonstration model.

The game is applied:

« asaninnovative tool for discussion groups.

« as a tool that makes discussions between different groups of society - in this case between
community and local government representatives - more open, with a greater participation of all
involved parties.

« as atool that clearly demonstrates the different ideas of the involved groups about the needs of
communities and ways of solving them.

; TURISMA
PAKALPOJUMU ||
SNIEDZEN

Fig.17. The game “Ka($)kisa dzirnavas”in action.

The game consists of domino-like game pieces that represent processes, persons, and actions.
One game involves two identical sets of dice.

In addition, the game contains two special ‘expert” dice, which are used in the final stage of the game -
analyzing the processes displayed during the game.

*areference to a famous fairy tale of a Latvian writer Karlis Skalbe about the white cat (good)who owned a mindmill but was
forced to mortgage it to the black cat (evil). The story leads through a journey which has a happy ending with the moral that
the good always wins. In this case the title of the game cannot be translated directly (translator’'s remark).
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The game pieces are divided in these categories:

Municipality
Administration
Development planners
Libraries

Financial part
Educational specialists
Executive

Youth and sports
specialists

Communal part
Culture specialists
Decisiveness(2 dice)
Parish administrations

Public Relations
specialist

Project specialist
Social department
Territory planners
Tourism specialists
Business consultant

The Public

Craftsmen, homemade
product sellers

The unemployed
Volunteers

Diaspora
Financiers(2 dice)
Initiators

Young people
Community activists
Community leaders
Farmers

Inactive population

Lifelong learning
service providers

Disgruntled residents
Informal interest groups

Non-governmental
organizations

The self-employed
Consumers

Household service
providers

Seniors

Social risk groups
Working people

Travel service providers
Entrepreneurs

Rural partnership

All residents of the
village (city)

Actions
Invite
Calculate
Discuss
Support
Report
Delegate
Involve
Inform
Initiate
Distribute
Explain
Announce
Decide
Motivate
Reject
Evaluate
Organize
Plan
Predict
Attract
Advertise
Solve

Hold a contest
Cooperate
Structure
Match (2 pieces)
Switch (2 pieces)
Prepare
Compose
Test
Listen
Undertake

Tools

Current events
Satisfaction
Discussion(2 pieces)
Answers
Development
Appreciation
Finance
Functions
Information
Innovations
Questions
Communication
Control

Summary
Criticism

L egislation
Participation

Aim
Dissatisfaction
Events

Gratitude
Proposals
Problems

Plan

Contract (2 pieces)
Process

Program

Projects

Results

Bonus
Obligations
Meeting
Reachability
Scenarios
Explanations
Statistics
Submission(2 pieces)
Decision (2 pieces)

The black cat The white cat
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Description (rules of the game)

Game hosts: two people.

Game participants: all participants of the seminar or meeting.

First, allthe participants of the game agree ona current issue, important to the majority, to be solved. The
nature of the question depends on the purpose of the seminar or meeting and the proportion of interests of
the participants.

The game takes place ontwo tables, with group members standing(sitting)around them. The participants
of the game are divided into two groups, each group is given one set of playing dice (except for Black and
White cats). Group 1-"The Public’, Group 2 - "Municipality’.

Both groups, using the dice, make a process which they think would give a solution to the question at
hand. It should be noted that each group sets out the process according to the role of its group, that is, the
“The Public” group starts, generates, and ends the process as they see it, and the “Municipality’ group - as it
should happen from the point of view of the municipality and according to its powers.

Each group chooses the form of generating the process which is most convenient for them - in the form
of bars, growing branches or circles.

Game hosts monitor the progress of the generation process, fixing major errors or providing brief
explanations when needed.

The process takes 30 - 40 minutes to generate, with both groups playing at the same time. Game hosts
keep track of the time and announce when the time is up.

Each group chooses one representative, who presents the process to the rest of the audience.

In the final phase of the game, “external experts” are invited.

The role of ‘external experts”is played by two special dice - the Black cat and the White cat.

The Black and the White cats together analyze the processes created during the game - the Black cat
expresses criticism, while the White cat softens it by asking clarifying questions to the participants, pointing
out the positive features and results. The analysis can be done either by two people, each taking on the role
of one cat, or by one persaon, taking turns in the role of the Black and the White Cat.

Cat figures are chosen for the role of ‘external experts” for the following reasons:

1) They add attractiveness to the game and make criticism less personal and easier to perceive.

2) The image of a cat brings simple qualities easy to understand and perceive.

— connection with folk traditions: "A cat is the first to be let into a new house.” The cat is the first to
test anew process and itsresult - it determines the most comfortable and less comfortable places.

- Catsare lovers of comfort and beauty. They will never sleep in an uncomfortable or ugly place; they
will always choose the most comfortable and beautiful place. The process and, of course, its result
should be beautiful and comfortable.

- Cats are picky. They will never eat hot, spoiled, or poisoned food. The process should be neither
rushed nor unduly delayed. Certainly not “poisonous” either, i.e. harmful to a social group or an
individual.

- Cats are lazy. They will not make unnecessary movements. If it is possible to simplify the process,
the cat will do it.

- Cats have their own position. They are very reluctant to accept forced action. The process must be
perceived favorably by all parties involved.

In the end, the "external experts” agree whether the present process is pleasant for them(i.e. the process is
well generated and leads to the result), or they feel uncomfortable in the process(i.e. too many unclear steps
which do not lead to the result).

At the end of the game, the groups among themselves evaluate the differences in the processes and their
risks from the point of view of both the public and the municipality.
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This game is recommended in the following events:

1) Inhabitant meetings, meetings with representatives of local governments, where teams are divided
organically - local government and the public.

2) In municipality development planning groups, with part of the municipal employees playing the
role of the public.

3) In public consultations, forming mixed groups of players.

4) At community and NGO meetings to develop and formulate a request, their need, to be submitted to the
municipality/state institution. In this case, too, two groups should be formed to reveal as clearly as possible
the point of view of the municipality/state institution on this problem and possible solutions.

5) Inthe processes of creating development plans and strategies of communities, NGOs, local governments,
to visualize the apinions and interests of all involved groups.

B) At meetings where debatable, unpopular issues are discussed thus conflict situations may occur. Physical
cooperation and the involvement of most meeting participants in the process significantly reduces the risk
of unproductive conflict situations.

CREATING IDENTITY

After studying the initial resources and completing the training cycle, it is possible to start the process
of building the identity of the communities. Thus, it will be possible to focus attention on this goal, the
communities will be aware of their resources, processes, and opportunities. In the identity formation
process, it is recommended to include several communities of the same region at the same time, ensuring
their mutual synergy and a unified view of the overall image of the region. In the case of Selonia, in the first
cycle 26 communities had theiridentity developed, eight in the next cycle, four communitiesin the audience
expansion cycle.

The identity formation cycle consists of the following stages:

1. Discussion in each community, conversation about the basic elements of identity formation, filling
in the identity creator’s questionnaire, and an interview.

Theidentity creator's questionnaire has been specially developed for this purpose, it emphasizes people's
feelings, traditions, attitudes, stimulates imaginative and associative thinking. In case this methodology is
applied, it is necessary to pay attention to the fact that the questionnaire was created specifically for the
rural territory of Latvia. Appropriate adjustments must be made when using it in a different region. The
conditions to be met in the identity creator's questionnaire are:

» Donot ask direct questions.
« Do not offer a specific symbolin the first place.
« Donotjust focus onthe visuals. It is not the only expression of identity.

Community identity creator’s QUESTIONNAIRE

Name, surname: Represented place / community:
Contacts:
1. Which cardinal point do you look at most often? East West
Both geographically and in terms of ideas and
cooperation?(tick) North South
2. What time is the most talked about in your Past
community? Prioritize! (mark with 1, 2, 3)

Present

Future
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3. \What group of people in your community are Children Entrepreneurs
most talked about? Prioritize! (mark with 1, 2, 3, 4,
etc.) Young people Farmers
Working age Teachers
population
Pensioners The unemployed,
socially excluded
groups
Families Other
4. Imagine that your community/village is a Freezing Very warming
reservoir. And you dip your hand in it.
What is the temperature of the water?(tick) Cool Hot
Couldgofora Boiling
swim
Warm | can't dip my
hand, thereisice!
4.1. What is the movement of water? (tick) Water doesn't Water flows slowly
move
Water ripples Water flows fast
easily

5. Which lines are most appropriate for your
community(tick next to the appropriate number)
If possible, justify:

Water ripples
violently

Water spins like a
maelstrom

\/\
\/\
\/\

3. 4.

6. My community is (write the answer)

A flower, atree, a plant(which?)

An animal (which?)

An object (which?)

7. My community colors are (tick up to 3 colors):

White Purple
Black Orange
Grey Sea-green
Red Brown

Blue Light green
Yellow Silver
Green Gold, bronze
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8. The defender of my community is(tick): Péerkons Dekla

Lauma Jumis

Laima Using

* Gods in Latvian mythology, cannot be translated in English
(translator’s remark)

9. What suits the most to my community? (tick): The Sun The Moon

10. Write down the natural phenomenon that most |Most often | am like...
describes your daily mood!

Write down the natural phenomenon that most My neighboris...
describes your closest neighbor’s mood!

11. What season of the year prevails most in your Winter Summer
community?(tick) :
Spring Autumn
12. Imagine that your community is one person. Music Lights
What will give this person the feeling of happiness
and celebration the most (tick only one option)? Smell Food
People Gifts
Colors Weather

13. One character trait or behavior that would make | My community will not tolerate...
your community willing to exclude someone from
their midst (write in):

14. My community is characterized by... (tick not Peace Madness

more than 2)! . .
Organization Faith
Passion Work ethics
Quarrels Spontaneity
Love Gossip
Help Compassion
Wisdom Materialism

2. Preparing a publication about each community.

As a result of the meeting and discussion, a publication about the community has been developed. The
publicationis focused on today's life, cultural and historical datais included in the context of their impact on
today'slife. Inthefield of culturaland historical heritage, phenomena that influence the life of the community
can beidentified, as well asvalues that are currently passive, but could be animportant catalyst in the future
development of an inhabited place.

The focus should be on people, their opinions, ideas about their village, everyday life, which also includes
a description of the social and economic environment.

The publication should be engaging both in terms of content and literature, it should not avoid paradoxes,
humor, vivid descriptions. Its purpose is to elicit strong feedback from the described community, as well as
aresponse from as wide an audience as possible.

Implementing the publication cycle 2021/2022, there were regular cases when Latvian tourism agencies,
rural development professionals, highereducationinstitutions, researchers became interestedin the village
exactly after the publication. They were republished on national level news portals and print media.
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The described communities, on the other hand, regularly received an assessment: “We saw ourselves
in a new light, we almost didn't recognize ourselves. Our village is so remarkable and special!” In response
to a sharp assessment of the situation, criticism or regret was expressed in some cases, but even this was
already directed at plans to improve the situation.

3. An event for identity creators.

The community cooperation event is organized to include community identities in a wider context,
to receive external evaluation. Communities of one region give an opinion about each other and receive
feedback from the professionals who host the event.

Inthis process a fresh and professional perspective on the identity of communities, as well as the synergy
of personal and professional ideas are important.

The program of the event includes lectures on social and geographical, as well as visual and cultural-
historical aspects of collective identity.

But the most important is the practical part. During this part, the audience plays and formulates the three
expressions of identity - verbal, graphic and color.

The practical part.

« Three working groups are created, led by professionals in their field - Master of Words, Master of
Lines and Master of Colors.

« Each master receives his own set of tools - pens for words, pencils for lines, a set of at least 48
tones of high-quality oil pastels for colors.

« Theaudienceisdivided into groups, considering their interests and/or professional competences.

« Thereare Alsheetsinthe room with the names of all the communities taking part in the event. The
room should be large enough; in the case of a larger number of communities, several rooms are
needed so that the groups do not disturb each other.

« Names, Lines and Colors groups, under the guidance of the masters, note the manifestations
characteristic of each community. They can be both very personal, and those that first come to
mind, and those that are known from publicly available information. The task of the masters is to
ensure that the group uses only the means of expression allocated to it - word, line, color -and also
to prevent unproductive expressions. Invisual groups, it isrecommended to avoid drawing specific
objects and characters as much as possible. One should try to use generalized, abstract forms of
expression - lines, their rhythm and dynamics, colors, and their combinations.

As a result of this activity, visual, textual, and informative material is obtained for the development of
community identity signs and identity palettes..

Fig.18. At the event of identity creation - reflection and summary of the day.
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4. Developing identity palette.
The identity palette is the final document of this stage, which is handed to each community.
The individual identity palette includes:
+ publication about the community.
« acollectionof historicaland/orinterestingfactsabout the specific place, excerptsfrom periodicals.
« asummary of colors, lines and names of the community obtained from the survey.
« concept, description, and sketch of community identity sign.
« descriptions of community development catalysts, resources and potential.
« recommendations for community development.
Pielikuma - Sunakstes kopienas identitates palete.

5. Developing identity mark.
Based on the collected information, a graphic identity mark of the community is developed. A description
for the sign is created, justifying the elements used in its creation and the color code.

&

Fig.19.The beginnings of the signs created during a brainstorm in “Visionaries’ Plein Air”.

Signs for all communities of Selonia are created using a single graphic style, as well as a single basic
tone - the blue of the sky, the color of the archaeological woolen shawl.

Aset of alldeveloped identity signs, as wellas examples of their application, are included in the conclusion
of the methodological material.

IDENTITY MAINTENANCE AND
EXTENSION

The development of the identity of the region does not end with the presentation of identity palettes and
graphic signs to all participating communities. It needs a continuous maintenance process to really work.
The maintenance process can be divided into regular activities and qualitative improvement activities.
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REGULAR WORK

« Handing graphic files of identity signs to communities, motivating them to use them in event
advertising, environmental advertising, souvenirs.

« Regqular use of identity marks in community networking events and publications.

+ Consulting communities on the most successful ways of using signs, their promation.

« Regulartraining seminars, discussion groups, events, tourism promotions.

» Consultations in the development of projects, organization of events, preparation of applications
for competitions, etc.

ACTIVITIES FOR QUALITY IMPROVEMENT

Expansion

In this step, the identity of four communities in the eastern part of Selonia, in which most of the
population represents minorities and communicates in Russian daily, is being developed. Such a step is
only possible when the identity of a significant part of the core nation's communities has been developed
and strengthened. It has created an attractive space for natural integration and inclusion in the civil society
of the historical land of Selonia.

This aspect should be considered when involving communities with other types of problems - passive,
ignorant, immigrant communities in a particularly poor socio-economic situation. An attractive base for
inclusion is necessary, first. If there is none, efforts to activate and include problematic communities will
not be productive - there is no inclusive space.

Also, an important step is building understanding and empathy with the civil society of the nearest big
cities, entrepreneurs, and municipalities. It should be emphasized that Selonia is a distinctly rural area and
the largest cities Jekabpils and Daugavpils, despite their geographical proximity, are distinctly different in
terms of mentality, rhythm of life and even value systems. So far, there have been few points of contact
outside of direct economic ties. Discussion groups, experience exchange trips and events were organized
to form synergy between ruraland urban societies. Thus, the exchange of resources, mutual understanding,
and the sphere of influence of the rural area have increased.

Fig.20. Visiting Jékabpils NGO Fig.21. Understanding visit “City - countryside”in Bebrene
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Thephenomenonfacedinthe process of expansionisthe desire of active communitiesfromotherregions
to join the cooperation network of Selonia communities, as well as calls to develop individual identities for
them. An equal inclusion of the communities outside Selonia is not possible, the geographical expansion
could be logical only in the direction of Lithuania, covering the entire territory inhabited by the ancient
Selonia. However, in appreciation of the interest in joining the cooperation network, we have introduced a
special term “floating islands” for communities outside Selonia.

Developing identities for communities outside of Selonia can be a consulting service. But the main work
must be done by the people of the given region, using the preceding experience and methods. To make it
possible, this material has been created, which covers the full cycle of identity development.

Attracting New Audience
Attracting new audiences and human resources to communities is crucial for the maintenance and
development of identity. The circle of people involved cannot remain constant for long, even if it is relatively
wide. A static circle of audience can lead to stagnation of the whole process even within a couple of years.
To prevent it, the community cooperation network works purposefully with the attraction of new audiences.
Such audiences are, for example:
- librarians who are addressed a training cycle on civic participation and who are involved in the
community cooperation eventsin 2024.
- students for whom an orientation game has been developed using community identity symbols.
Students from geographically distant schools in Selonia are involved in the game, paying attention
to the differences in the national composition of students.

SEITDZIVE
SELUCILTS
*

Fig.22. Saliena, Eglaine, Pasuliene and Kaplava have just received their community palette and identity signs
- they have been included in the cooperation network.
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A new audience that got involved in the activities of the cooperation network without any special
additional actions are municipal employees. Initially, they were employees at the parish level, but at the end
of 2023, the representatives of the decision-making power of municipalities started to participate actively.

The situation is related to the administrative-territorial reform that took place in 2021, which led to a
centralization of local governments - the concentration of power in the center, in cities. At the beginning of
the reform, the reduction of their influence and responsibility was painfully felt by parish level employees,
who found that it is possible to achieve more with the methods of a strong civil society organization
than with the powers of a municipal employee. On the other hand, the involvement of representatives
of the decision-making power is justified both by the prolonged ignorance of the state administration in
solving regional development issues, and by the fact that the historical land of Selonia as a single whole is
represented on alarger scale by the non-governmental organization “Community Cooperation Network “The
Islands of Selonia”. None of the local governments of the region covers the entire territory of Selonia, their
representation rights and interests are limited.

IDENTITY TRANSFORMATION

The identity of the community and even of the entire region is not an end in itself, a graphic sign or
a collective image of the population. Identity is the basic value for the development of the territory -
sustainable, coherent, and smart development with this identity.

Signs of this direction appeared already in 2021, when the focus group participants said: “We don't
just come here to talk anymore. We come to talk about development of Selonia. Our land needs its own
development strategy.”

Traditionally, development strategies are developed by municipalities, on a larger scale by planning
regions. However, in the case of Selonia, its territory is divided into four municipalities and two planning
regions. Local strategies for the implementation of the LEADER program are developed by Local Action
Groups (LAGs), and four such groups operate in the territory of Selonia. Therefore, there is no single legal
entity - the developer and implementer of a unified strategy of Selonia.

The activity of building the identity of the region has strengthened the self-confidence of civil society,
undoubtedly influencing the drivers of the process as well. Seeing the demand of society and the aobjective
necessity, the development of the strategy has been started in 2023.

The document is precisely focused, appreciating the demand for it, as well as accepting the unavailability
of predetermined financial resources.

In the “Smart Region Strategy for the Historical Land of Selonia” the following priority areas have
been highlighted:

« Solutions for the fair investments of state joint-stock companies and capital companies in the
territary of the historical land of Selonia, stopping its depopulation and life quality lowering.

« Solutions for the internal security of the territory, as well as for the security of the EU's external
border. Already at the initial level, a cooperation model is to be created with the structures of the
Selonia military training area.

+ Increasingthe prestige of educationinthe population'svalue system, availability of quality education
in the region, including lifelong learning. Raising the level of qualifications and general knowledge
of municipal specialists.

« Involvement of research institutions, high-level professionals, and higher education institutions
in the development of studies and publications about the historical land of Selonia, as well as in
creating of a high-value material and non-material cultural environment.

« Harmonization and possible approximation of cooperation models of public administration
structures and the civil society of the histaoric land of Selonia, respecting the traditional forms of
cooperation, which effectively function on a horizontal, equal level, but create insufficient contact
with the vertical structures of public administration.

36



RESOURCES

EGO

The world of motivators, inspirers and enablers is beautiful. An inspirer appears in a run-down place, makes
everyone imagine how it could look like if everything was done right, conjures a beautiful mirage, agrees with the
audience that "You can, we can, everyone can!’, rolls up the presentation and rushes to improve the world further
fully confident that a good work has been done, because people have become happier! Meadows bloom in the
motivator's footsteps, a rainbow blossoms up in the sky and birds start to sing - that's what the motivator thinks,
because he doesn't look back, he has a lot to do, the next decaying place is waiting for him...

An empowered community goes to bed optimistic and uplifted but wakes up the next morning a little more
unhappy because now it knows that everythingis possible, but somehow nothing has changed overnight. And nothing
changes for all the mornings to come. ‘Hmm..." the community thinks, “‘Probably it was all just a hoax. We cannot.”

If we really want to bring about change, we must take responsibility. It is not enough to show the right path -
this path must be walked together. Every community wants to live better, but a group of people can live better
only if, in the name of the common good, some good is taken away from the individual and put into the common
pot. Time, energy, maney, voluntary work, emotions, knowledge... It will take a year, two or even three to enjoy the
delicious brew together. Someone must take care of the fire, look after the pot, and follow the recipe, as well to do
the work of explaining why every member of the community will have to suffer for a while and what exactly the long-
term benefit will be.

You must constantly look back, be aware of weak points and react to them. If we know how it could be, we must
know how to get there and be willing to do all the daily work together. Every day, always! Because they are ‘ours”,
with whom we build our living here, on the spot.

‘| cannot fail because | feel that they expect something from me". Of course you can! People are constantly
disappointed in other people, there are many mare unfulfilled expectations and promises than fulfilled ones, and
the world does not burn in blue flames because of it. It is your Ego that makes you stick to what you started and take
responsibility. Feed your Ego with responsibility, not self-indulgence. Don't inspire people if you're not ready to turn
thatinspirationinto tangible change withthem! A properly fed and directed Egoisaresource, evenifit sounds strange.

Fig.23. Communities explore the Zasa Manor Park during the 1st Selonia Tourism Market.
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Butitonlysoundsstrangeif theterritoryisthought ofinabstract dimensionsor statisticalnumbers. If each
small “island” consists of specific people with whom you have brainstormed about possible development of
this place, sat through their project submission, Smart Village application, event planning, survived stressful
situations together, rejoiced at success, grieved at failure - everything changes. You are already in charge!

The network of Selonia communities is not a scheme drawn on paper, it is held together by knots created
by the work of specific people. Someone must make sure that the knots are strong enough, feel the weak
spats. There is not always maoney for this coordination work, on the contrary - there is almost never money
for this daily work. However, there is Ego, ambition, passion, and the understanding that untying knots must
not be allowed in any way.

MONEY

‘It all comes down to money” - this is a popular saying that is partly true, but not always.

It isimpossible to calculate how much financial resources have been invested in the rebranding process of
Seloniain general, because it consists of many small components. However, it is possible to say approximately
what financial resources have been invested in the targeted and coordinated activities of this process.

In the chapter “Transformation Chronicle’, which examines the projects directed by the civil society
aimed at the revitalization of the territory in general, in the period from 2017 to the first half of 2024, when
this document was written, the leading NGOs of Selonia have attracted 525,330.00 EUR for targeted
rebranding activities of the territory. “Half a million in 6-7 years for an entire historical land - that's nothing!” -
an optimistic, professional, and well-fed regional marketing specialist would exclaim.

However, it should be noted that this amount does not include the enormous amount of voluntary work
that the coordination group of 4-b people has done for the sake of community cooperation throughout these
6-7 years. The remuneration within projects covers only the hours worked on each project, and even then,
not always. These people who keep the community moving as one are at work all the time. On holidays, at the
weekends, on vacation and outside working hours.

According to the most modest estimates, the amount of voluntary work invested in the revitalization of
the territory by the members of the coordination group alone is worth at least half a million euros.

Also, it is not possible to calculate the contribution value of each community’s local activities, either in
terms of project financial attraction or voluntary work. It is also not possible to distinguish, for example,
the contribution of SVVA strategies implemented by local action groups (Rural Partnerships), as well as the
impact of local government budgets - what percentage of each performed activity has made an indirect
contribution directly to the rebranding processes of Selonia and how much has been directed towards the
achievement of some other goal.

Therefore, we can currently mention only the financial resources attracted and invested in the
development of the territory, aiming directly at positive changes, which in this context we call rebranding.
Such an amount, objectively assessed, can be attracted to any passionate region that wants to change or
make life a little more colorful.

INFRASTRUCTURE

The peculiarities of the public infrastructure of the territory of Selonia promote the creative thinking of
the inhabitants and provide a good tone for the planning processes of public life.

At an international conference taking place in Europe, the delegate of the association “Community
cooperation network “The Islands of Selonia” had a hard time explaining the situation that the association,
which coordinates the activities of a network of more than 40 rural communities, does not have its own
separate office space. “Don't you have office buildings in populated areas? Do you each like to work from
your home?” Logical gquestions if you don't know the reality of Selonia countryside. And the reality is that
small villages with 200-500 inhabitants really don't have office buildings. Half of “The Islands of Selonia”
management team lives in messuages, the other half - in small towns. With good road infrastructure,
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going to a common office 30-60 km away would be a nice while to clear one's mind and get in the mood for
work, but on the existing roads we choose to travel further only when forced by extreme necessity.

The biggest pain of the territory remains the road infrastructure, so - traffic in general. Improvements
happen very slowly, and unfortunately, the opportunities for us - the citizens - to influence the construction
of national roads are quite limited. That's why we adapt! We do most of our routine work from home, use
online tools and often meet at events where we try to give and get the most out of it.

Fig.24.Community forum “November covenant” Fig.25. Fellowship of Pilskalne and Erberge
in the former school of Kaldabruna communities in Gricgale (Mednu) pub

ThedecreaseinthepopulationinruralLatviaandtheageingpopulation, notverysuccessfuladministrative
and territorial reforms, as well as larger processes taking place in society have vacated many rural school
buildings, also cultural centers have become fully accessible for any civil society events. Undeniably, wed
be much happier if these spaces were busy with their real functions. However, both communities and
associations use schools and cultural centers for seminars, training, and workshops, rent premises for
economic activities and for organizing larger events. Many of the associations, with the support of the
LEADER program, adapt, rebuild, restore, and equip even large buildings that previously served other
purposes - schools, manors.

The bad news: the premises and structures must be maintained throughout the year. Heating, electricity,
daily repairs, and cleaning are big daily costs for associations and communities, which cannot be covered
by members’money, but within projects, such costs are most often ineligible, moreover, projects have an
unpleasant feature - they all come to an end.
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ECONOMIC ACTIVITY

Many of rural associations of Selonia are engaged in economic activities, thus obtaining funds to be
further invested in community activities that do not have access to other financial sources. Economic
activity is also almost the only possibility for the association to ensure the rent and maintenance of the
necessary premises.

The types of economic activity are various: associations make souvenirs, objects of applied art,
handicrafts, organize various master classes and workshops, tastings and hikes, receive tourists and
guide tours, give lectures, organize seminars and exchange trips, develop documents, carry out design
work, rents equipment, ‘export”their specialistsin the projects of other associations or municipalities -
everything depends on the competences, experience and field of activity of the human resources
available to the associations.

Fig.26. Rézekne County LAG visiting Fig.27. Participants of Ukrainian refugees’
Garsene community - Valdis Kalnietis’ “Camp of Life Stories” visiting Vadims Timahovs'’s
private collection of antiques. log house manufacturing company in Ancene.

In describing community tourism, we have provided both the definition of community tourism and the
description of its features. Community tourism will not make communities rich by any means, and it is
unlikely thatacommunity can be prosperous from community tourism income alone. However, community
tourismis a complex tool that positively affects many areas at the same time and contributes to the overall
image and vitality of the territory. It promotes cooperation and leads to development on several levels -
within the community, in the cooperation network and on a national scale. Communities also welcome
foreign visitors and exchange groups, thus bringing new experiences and ideas into the community and
raising quality. Most often, the driving force behind community tourism is the local associations, because,
onthe one hand, this is one of the possible types of economic activity of the associations, and, on the other
hand, the associations are a group of active people in the community, who give the greatest added value to
the place and are most interested in its growth.
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PEOPLE

The biggest, most important, but also the most fragile and sensitive resource of any process is people.
Although “no one is irreplaceable’, a team whose synergy has formed a vision, those few people whose
motivation does not depend on salary, but on the right direction of Ego, will be almost irreplaceable.
Therefore, it is important for passionate landscapers to create a group of creative free thinkers who share
values, priorities, and a sense of humor from the very beginning, and who are multi-functional enough to
‘catch”each other when needed. Formal, bureaucratic and strictly subordinate relationships in such a team
will kill the creative spirit, so try to build a core team of people with whom it is easy to think together, who
you want to support, who understand you without words, who are able to react quickly, reorganize and learn
quickly, who have a high resistance to stress, with whom you can laugh at yourself and feel comfortable.

Fig.28. The founders and the team of “The Islands of Selonia”. From the left: Santa Smite, Janis Dzimtais,
Daina Aluzane, Inga Krekele and leva Jatniece.

The core of the Selonia rebranding team consists of highly functional specialists in five different fields.
Everyone in the team is also a project manager in addition to various other jobs. We write our own texts and
publications, create strategies, develop tourist itineraries, create graphic design, manage accounting and
record keeping, manage camps, set up coffee breaks, wash floors, stack firewood, develop project budgets,
study legislation - we do absolutely everything that needs to be done every day. ‘I don't want”, “l can't’, “l don't
understand” are so rarely used among us that they are already being forgotten. Build a team of people who
say “Yes"to you and to whom you want to say “Yes".

Atthe next -community - level people are very diverse, with different work abilities, well or poorly motivated,
of different ages, different nationalities and with different levels of competence. But the main thing is that they
are there! Andterritory changers need to know each of these people personally. Because they are the ones who
transform their place. We need to know how much we can demand from the local community, considering if
it isagroup or seniors or a group of entrepreneurs. Each community will have its own opportunities, different
from others. More than 40 communities cannot be expected to have the same pace.
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As to the number of people involved in the rebranding process, on average there are three activists in
each community who are in close contact with the coordinating group and act as mediators, spreading
information to the members of their community. Thus, the total team for rebranding Selonia is currently
around 130 people.

Meet those people who ensure that your beautiful ideas for a better future are brought into everyday
life of each community! Speak in a language they understand, accept that their intensity, speed,
capabilities, competences, and motivation may be quite different. Be their friend and support, listen,
be genuinely interested, and take care of these people - they are the biggest, the most important and,
unfortunately, the most fragile resource of your territory! Say thank you in person, express appreciation
publicly, ensure regular cross-community meetings, bring together people with similar interests,
maintain and reqularly update a full contact base of community activists. Follow their social media
pages. Have your finger on the pulse.

INFORMATION

Informationis ahuge resource for successful change. A constant flow of positive information not only
improves mood, but also changes thinking, and in the long term - physically changes the environment.
Good news also spreads quickly, and it not only shows what is happening in the area, but also creates a
healthy spirit of competition. Tell the others about everything good and beautiful! It's all around - there's
no place on Earth where something good isnt happening.

Gradually but persistently cut complaining and negation from people’'s minds. Talk about it whenever
you can. Information should be verified, positive and useful, not provocative. The information space of
your areais aresource where people find solutions and joy, find people who hold the same views, instead
of exchanging gossip and negation. Information created by communities involved in the cooperation
network and their behavior habits is also part of the information. It is the responsibility of every
community, its contribution to the common good. Monitor how communities communicate, advise,
consult, help if necessary.

“Everything is happening!’, “Selania is on top right now!”, “We really have something to be proud of!,
“'m following you, so much interesting news!” - the information space that provides such feedback is a
real bowl of energy from which everyone can take a spoonful for themselves.

During the rebranding process of Selonia, several thematic social network groups/communities
have been created: “Events in Selonia’, where every member of the community can inform other
communities about upcoming events of any scale; A “Community Growth Catalyst” aimed at activists;
"Markets in Selonia” is a relevant group in warm seasons when various markets are held. Selonia has
created a calendar of events so that communities can plan their events based on what is happening
around them, as well as schedule dates to visit friends in other communities. The Facebook page of “The
Islands of Selonia” informs about the current affairs that are important for every resident of Selonia, as
well as about the good news in the communities and the common events, projects and events of the
cooperation network. WhatsApp group The News of Islands of Selonia is used for quick updates, ASAP
news. Every month, an informative publication in form of a small newspaper “The News of the Islands of
Selonia”is published, which summarizes the monthly news of the communities of the area. The website
selija.com summarizes tourism opportunities in Selonia, as well as information on current projects and
press releases of larger events.

A common information space brings people together, especially when everything written is close and
familiar. Everyone can be up to date, aware, participating, current and worthy of good news.
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NATURE AND LANDSCAPE

In Selonia, as inany place where the earth is underfoot, natural resources are available - dolomite, wood,
gravel, water, peat, sand. But for the people of Selonia, nature is a completely different kind of resource.
Nature is a source of inspiration, faith, and life force. “Sacred landscape of Selonia...” said literary scholar,
linguist, publicist, writer, and politician Janina Kursite.

Fig.29. Spring flood of winter - spring of 2023 in the floodplain of the Dienvidsuséja with messuages visible.
Living together with nature.

The Selonia landscape is unspoiled by the elements of industrialization and large-scale agriculture. The
big pain - the poor road infrastructure - that hinders economic development has also brought its benefits.
We don't have straight roads, highways, overpasses, barriers anywhere. People move naturally - like water,
like blood, like the flow of air between hills and groves. It is the priceless richness of human-nature synergy
that most people in Selonia are truly aware of. Yes, we drive slowly, in bad weather we often don't drive at all.
However, each section of the road is picturesque, varied, and interesting.

“Clusters of single houses, small villages are nestled between the roundness of the Selonia hillock, next
to small, winding rivers with amber-brown water filtered by sphagnum. Marshes, forests, meadows, and
wildlife are as important as people in Selonia, where nature is still treated with awe and deep respect. No
foreign faith has really taken root in Selonia. People tend to go to church, but the real temple, where you can
spend time with yourself and think about the order of things, is always a forest, a swamp, a meadow, a lake.

Inautumn, the forests are full of boletus, the swamps are red with cranberries, coniferous forests are full
of loganberries, blueberries... Eat them fresh so that juice flows or store them in the cellar - salted, pickled.
Boil some yellow potatoes, cook a plate of pancakes, and you have safety given to you by your own land, your
own garden, your own work. “Hunger, you won't get me!” - that's what old people say in autumn, when the last
basket of potatoes is poured into the cellar.

Don't be afraid of little white paths that connect our “islands’ They are the most beautiful, picturesque
roads in Latvia. Go through them from owner to owner, looking at the love with which the great glacier,
retreating to the north, has patted the land of Selonia in gentle hillocks, - this is how we invite visitors to the
Home Café Days every year on the second weekend of September.
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The people of Selonia treat nature with devotion and respect; it is not a consumer attitude, but a partner
attitude: a huge resource of mental health and territory attractiveness, which can also be used in tourism
and business, but mainly as a source of strength, identity, lifestyle, and harmony.

Once in a seminar, a lecturer from the capital city, touching upon deep philosophical topics, asked the
audience a“provocative’ question: “Well, whenwas the last time you looked at the sky?” Asking this, he wanted
to emphasize the fact that people too rarely think about big things. The burst of laughterin the audience was
the best illustration of the lifestyle of people in Selonia. The sky is the first thing we look at when we wake up
and the last thing we explore before going to bed.

When making changes in the territory, one must study the relationship of people with nature - they
speakalotabout the identity of places, the values inherited through generations and the possible vectors
of change. Nature, landscape, relief, and climate are factors that greatly influence people's character and
way of life, and especially when we talk about rural areas.

NETWORK ENERGY

How do thoughts, ideas, wills, emotions, plans arise? It only happens when little sparks jump from one
neuron to another. The better trained neural connections, the better, faster, and more creative we think.
The more experiences we relate to, the faster we analyze risks and find solutions. We need to train these
links, keep them in tone, form new micro-connections and feed them.

It is impossible to overestimate the importance of community cooperation in identity creation and
in rebranding process, it generates enormous energy. Every meeting in person or even online creates
something new. Friendships are formed, plans for events are made, supporting shoulders are found for
weak areas in communities, competences are borrowed, human resources are exported and imported.

On the other hand, this network gives invaluable feedback to the coordinating group - both about
what has already been done and in the search for further development opportunities. It doesn't et us be
into complacency thinking that we are doing everything right when we don't, and the network weakens
in some places.

At the 10th Selonia Congress, the association “‘Community Cooperation Network “The Islands
of Selonia” said:

“Selonia is a blanket that is woven in a fine, evenly spaced pattern, it does not have a single central
pattern around which lower, complementary pattern elements dance. Similarly, community network
“The Islands of Selonia”is built like a fishing net, not a spider web. Every nod in it is equally important to
us. Thinking about big things, Selonia must not forget its living blood - the people who are living here
now, who are maintaining the land now. Exactly this is the identity of Selonia that must be cultivated and
highlighted among other historical regions.

The meaning of the countryside communities in creating identity of Selonia is simple and easy to say -
countryside communities is this identity of Selonia.”

The energy generated by horizontal cooperation is a huge resource in every territory, if we can maintain
it foralongtime and constantly - long enough for cooperation to become ahabit. Then the earth will be alive,
vibrating, full of thoughts, safe and familiar.
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PRINCIPLES AND
PRACTICE

IDENTITY DWELLS IN PEOPLE.
TALK TO THE SPIRIT OF THE PLACE/
GENIUS LOCI

A viable, society-transforming identity is not outsourced. It is an inner resource that needs to be
recognized, articulated, and activated.

|dentity resides in people, places in history and today’s movements. And only those who live in their
community today, breathe its air every day, experience the changes of the seasons and political-economic
systems, can make the substance for creating their identity.

The principle means acceptance and observance of this situation.

The spirit of the place speaks through people - through their traditions, habits, movements, way of
dressing and greeting neighbors, family recipes, grandmother's mittens, curtains, garden arrangement,
notion about what is good and valuable.

Fig.30. Women of Berkenele and Kalkini have met in the Fig.31. The brand of Kalkani community - chimney
culture place “Augustplatz”. From the left: Inese Baravika cakes of the culture place “Augustplatz”.
(Berkenele) and Svetlana Smirnova (Kalkani).
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The spirit of the place speaks through the direction of the wind, the relief of the landscape, the roads,
and the flow of the waters in all seasons. And only after that it speaks from historical archives, studies, and
periodical news. This voice is only significant if it resonates in today's life.

Within this principle, the identity builder team cannot operate outside of the community. It fits into the
process, becoming its own. Creates new processes to verify the veracity of perceptions. The process is
long-term, it involves observing, getting to know, and asking, it includes checking and analyzing the answers,
matching with the people and the spirit of the place. It is continuous. Identity is not frozen, extremely fixed.
It needs to be maintained and polished.

Community identity is not a logo. Although the identity also includes the visual mark, it cannot
automatically include cultural and historical symbols, characteristic buildings, or ornaments. Elements of
culturaland historical heritage work in community identity only if they influence today's life. Amonument toa
great person, a birthplace or evenamuseum can be a completely passive element in the life of acommunity.

The task of identity builders is to notice the important aspects, because in rare cases they will be the most
visible on the outside. We hide our jewels, the essential and the most valuable are not displayed on top of the
chest. Itisasign of the common identity of the society of Latvia, and especially of the historical land of Selonia.

PRACTICE

Special identity palettes are developed for formulating community identities. In 2021 - 2023 they were
created for 38 communities in Selonia.
The contents of the pallets include:

« anarticleaboutthecommunity-apublicationbasedoninterviewswithcommunityrepresentatives,
reflecting the current activity of the community and its challenges, providing a description of the
community initiative group and other information related to the uniqueness of the community.

» acaollectionof historicaland/orinteresting factsabout the specific place, excerptsfrom periodicals.

« summary of colors, lines and names of the community obtained from the survey.

« community identity sign concept, description, and sketch.

« community development catalyst, description of resources and potential.

« recommendations for community development.

PALETTE EXAMPLES OF TWO COMMUNITIES

Garsene Community
In the center of Garsene village is the neo-Gothic Garsene Manor which defines the visual image of the village
and is the focus of various events of the community. The creative residence “Heaven”has been arranged in the old
granary of the manor complex by the municipality of Akniste region, attracting funding from the LEADER program.
"Heaven”has managed to preserve the aura of anancient granary; it really is a kingdom of light and space.
Animportant contribution to Garsene as a tourist destination is also made by the popular Garsene nature
trails, which are maintained by the joint-stock company “Latvia’s State Forests".
The essence of resources:
« Indune 2021, Garsene received the recognition mark “the Smart village”.
« Astrong, historically cohesive community with private un public sectors.
« Awell-known tourist object in Latvia - the center of the community.
« Richnatural resources, already developed traditions of their use.

Initially, the most noticeable visual symbol of the community is the silhouette of Garsene Manor. But
it is not identical to the life of the community today.
The main elements of the Garsene community sign are:
« The Blue Lady(the famous ghost of the Manor), the characteristic notched wall and the meanders
of the river in nature trails.
« The meanders of the river remind us of the Blue Lady’s open hair.
« Thesilhouette of the notched wall of the Manor is used in the decoration of the Blue Lady’s dress hem.
« The overall composition is associated with mills (watermills, now the small HES), which are also
often mentioned as typical and noticeable for Garsene.
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Kaplava Community
Kaplavais the only parish of Selonialocated in Kraslava county. There is great religious diversity here - there are
Orthodox, Old Believer, and Lutheran churches. Most of the population speaks Russian daily. An important cultural
landmark in Kaplava is the house where the writer Janis Jaunsudrabins lived for 2 years, inhabitants’ memories
of this period, as well as collected materials. The building is private property, and it is currently unclear how the
new owners will develop it; therefore, the historical materials are being stored in Kaplava library. The population
is apparently ageing but it is impossible to buy property in Kaplava - the houses are preserved, the number and
composition of inhabitants changes significantly in summer, younger generation has a strong connection with
birthplace. There are no registered non-governmental organizations in the village, nor are any initiative groups
identified. However, the people of Kaplava can be described as mutually supportive, helpful, and interested.
The essence of resources:
» Beautifullandscape, rich natural resources - Daugava circles.
» Relatively developed tourism business.
« Cooperation of inhabitants, helpful and supportive environment.
« Astrong feeling of belonging to Kaplava, which manifests itself as both a clean environment and
cultural traditions.
« Willingness to do something, without waiting for large investments from the municipality or state.
« Theborderland situation with its advantages and disadvantages.

Description of Kaplava community sign:

The central figure of the sign is a horse, a toy horse without a rider. The horse farm “Klajumi” is one of
the most important places in Kaplava. The toy horse is the inhabitants hope and greatest wish for children
to return home. In the background - the winding Daugava. The border is a gilded line, on the other side -
afield of forget-me-nots(the national flowers of Belarus), in the foreground bright marigolds - the flowers of
coziness, warmth and brightness, the love of the place grown and cared for by Kaplavians themselves.

IDENTITY WORKS IN SYMBOLS.
SHOW THEIR POWER!

An important part of identity expressions are symbols - graphic, textual, color codes. People must
understand the importance of symbols in social life to be willing to participate in the formulation of the
identity of their community and development of regional or national symbols.

One must be able to distinguish the concepts and images based on tradition from the ideas created
by superficial pop culture. A symbol must be appreciated as an essential part of life. Superficial polls and
offers to vote for alimited selection of symbols, as is often practiced when designing city and regional logos,
should be avoided.

If theidentityisbasedonthe perceptionsof the population, these perceptions mustinclude competences.
These competences need to be heard, developed, and given weight of value. They are more relevant than
the offer of advertising agencies.

|dentity builders need to be able to ask deeper questions that get to the heart of people, places, and
traditions, and to separate the layering of ephemeral symbols.

Thereisnoneedto save time for discussions, explanations, conversations and creating their summaries,
emphasizing the essential.

PRACTICE

In 2021, with the adoption of the law “On Latvian Historical Lands’, Selonia acquires precisely defined
geographical boundaries. And it needs its own national symbols - a coat of arms and a flag - like other
histarical regions of Latvia.
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Proposals for the symbols of coat of arms are submitted to the State Heraldic Commission, but they are
superficial, the widersocietyisnot involvedin their development. Representatives of local governments consider
it insignificant: "What is there to worry about? The coat of arms is so rarely used - anything that is approved will
do.” They also may perceive making recommendations as a right inherent only to the public administration: “We,
the municipalities, have already submitted suggestions, there is nothing more for anyone to do.”

Community cooperation network “The Islands of Selonia” develops the project “The Coat of Arms of the
Historic Land of Selonia” and receives support for organizing wide discussions, preparing opinion articles,
and collecting research materials about the symbols of the region.

The summary of the discussions reveals the deep inhabitants interest in creating the main national
symbol of their historical land. This is reflected in the quotes from community representatives:

“In the coat of arms of the histarical land of Selonia, we want to see a natural element that is present but
not visible in everyday life, for instance, a small eagle, sacred stones, a lynx. We know it is present, and it
creates a sense of mystery, importance, just like a symbol of a coat of arms - we don't use it every day, but
we have it. Natural phenomena, animals, insects, plants, which are often found, are as if less significant. The
symbol of the coat of arms needs this sense of invisible presence, importance.”

“We have an important connection with Lithuania. Let the coat of arms contain a message, signs that
are important and characteristic of Augstaitija as well. Let the symbol be based in ancient history. Let the
symbol be focused on the future, development, energy. Selonian symbols should be sought in the period up
to the 13th century, not later. It is the period of creation and prosperity of our historical land.”

“The symbol of the coat of arms must be from nature. Food is eaten -and it is gone. A building collapses -
and it is gone. A political system changes - and its symbols and attributes are no longer relevant. Nature is
eternal, the same as a historical land. The symbol should be strong, bright - like the golden mountains of
dandelions in the spring. That gold that cannot be destroyed in any way.”

“The coat of arms should be something that the Selonians understand and naturally accept. The wolf
symbol is accepted and understood immediately. Young people take it as their own. It suits both - men and
women, close to everyone, close to the character of the Selonians - we cooperate in communities, we are
not ready to follow one leader. We have a strong sense of community. My pack. My closest ones.”

Fig.32. The symbol of a wolf which was recognized as appropriate by most Selonians. In the picture it is
designed in noble metal in the pins of the winners of “The Silver of Selonia”.
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“Silver highlights but does not stand out by itself. It is cleansing. Corresponding to the mentality of the Selonians.

We don't have any lion-type leaders. Aleader is not authoritative, but one that can be followed.

It is a group of people, the shared energy that creates a desire to be inspired, to follow, to act together.
They are community leaders, not authoritarians.

Academician Janis Stradins as a silver ring in Selonias hand. We are all those fingers, those hands. We
need that silver glitter, those rings on our fingers!”

“The coat of arms should be like a talisman. You put it in your pocket, and it protects you.
You start to do well, and you succeed. If so, it is the right symbol, such a coat of arms has
weight and meaning.”veikties, un viss izdodas. Tad tas iristais simbols, tad tadam gerbonim
ir svars un nozime.”

“The silver wolf isthe real one. The wolf echoes both the character and history of the Selonians. Itis based
in the oldest layers of our folklore and life experience. Everyone can find their wolf. Your place in the crowd.
A pack goes behind the wolf. The silver color is both shimmering and greyish, just like the nature and people
of Selonia. Dark blue - archaeological outfit, the Daugava, forests, night, twilight. We can identify with this
symbol. It suits our shirts; it suits our souls.”

Fig.33. Daina Aluzane and leva Jatniece with the wolves of Jaunjelgava

Discussions about the symbol of the coat of arms have awakened not only interest, but also determination
to build the historic land of Selonia. The power of the symbol has become visible in practice.

The State Heraldry Commission approves the coat of arms of Selonia, which includes asilver stagonared
field. The motto: “With head held high". Despite the popularity of the wolf image, the community welcomes
the new coat of arms. It is accepted as a powerful symbol.
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THE POWER OF THE WHOLE.
MAINTAIN A SUPPORT NETWORK.

Community identity existsinawider context. It cannot operate inisolation from the context of the region.
The identity of each settlement forms a whole - the historical land of Selonia. Like a pattern in a mitten, like
a page in a book. Only by knowing each element of the pattern can we knit a mitten. And the boaok is made
up of its content - page by page.

The whole is formed from equally important patterns. One torn section can destray the entire mitten, one
torn page can change the contents of a book.

But at the same time - one individual pattern is just a pattern. It has no warmth without a mitten. And a
single page is not a book.

The strength of each community's identity is fully expressed only in a network of cooperation.

This principle compensates for the region's sparse population, numerically small communities, and
a limited number of activists. It also strengthens the identity and competences of each community,
demonstrating the common image of mittens, books, and the region.

Shared information, collaboration, mutual support, and resource sharing allow community activists to
regain strength and inspiration and give access to various resources.

Cooperation network maintains the common, broader sense of operation. It demonstrates the goal to be
achieved in a wider context, emphasizing the contribution of each individual community to it.

PRACTICE

In 2020, a website www.selija.com is created with the help of small municipal funding, it is maintained
and updated by the community cooperation network. In the same year, the social networks X and Facebook
pages @Selijassalas, Selijassalas, aswellasthe Facebook group”Community Growth Catalysts"were created,
where specific information about support tools addressed to communities and project competitions is
posted. The number of followers on all social networks is constantly growing.

Events: in 2020, the Tst Selonia Tourism Market was held in Zasa, the tradition is continued by arganizing
this market in a different community of Selonia every year.

In 20271, for the first time in Selonia, the campaign “Home Cafe Days” took place, in which 21 home cafes
participated, with venues covering the entire territory evenly. In 2022, there were 30 home cafes, and in
2024, 34 communities have applied for the campaign.

Since 2022, “Winter Camp”is being organized for members of the cooperation network. It takes place at
the beginning of March, before the active tourism season. The camp has become a tradition, and in 2024 it
was impassible to accept all the participants who wanted to apply for it.

The smart village movement. Starting from 2021, several communities of Selonia have been actively
involved in this movement, receiving consultative support from the community cooperation network. As
aresult, Selonia is the only region in Latvia that already has five Smart Villages, concentrated in a relatively
small area. The organizers of the Smart Villages movement call it “Clusters of Selonia Smart Villages".

MAKE IT SHINE. REVEAL POSITIVE
ASPECTS IN DEfiCIENCIES!

The principle intends to transform the objective flaws into phenomena that cause amazement, interest,
surprise, attract visitors'attention and, above all, change the locals'view on them.

This principle could not be applied without healthy humor which, in turn, strengthens self-esteem of
communities - the ane who is able to laugh at himself feels sufficiently safe and self-confident.
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Fig.34. PR specialist of “The Islands of Selonia” Fig.35. Next to the road llze-Bebrene a herd of
Janis Dzimtais moderates the communities’ event ‘moose”is grazing.
“Annual Light in the East”in an owl mask.

Applying this principle over a longer period, humor and paradox are perceived as objectively positive
phenomena, they integrate into the life and external image of the region, even becoming a recognition
symbol of the place and an example of best practice.

This principle is the basis of the initial name and concept of the community cooperation network “The
Islands of Selonia’, presenting the sparsely populated territory of Selonia as special and noteworthy, not
economically undeveloped and socially hopeless. Also, the name contains an element of paradox and
humor - there are no physical, geographical islands in Selonia, itis aninland territory that does not stand out
for the diversity of water reservoirs. “Islands” are human settlements in the middle of forests, meadows, and
swamps. In five years, the concept of “The Islands of Selonia”has become a frequently used example of the
best community development practice in Latvia.

PRACTICE

In 2019, water tourism was not widespread in Selonia. The largest river Daugava is rarely used, but the
smaller rivers are shallow and overgrown, so they are considered unsuitable for boating. This year, the
association “The Boats of Selonia” was founded, which started intensive cleaning of small rivers, organized
clean-ups and offered water tourism services in all weathers. Already in the first year of activity, the
association admitted that it had succeeded in:

- introducing new forms of active recreation in Selonia - boating and coasting (wading along the
river). In the warm period we sit in the boat and enjoy the river, the rest of the time we wade along
the river, continuing to enjoy what nature offers.

+ Dbreakingstereotypes-theriver can be usedforactive recreation evenif it is shallow and overgrown.

« promotingvoluntary work - by investinginjoint work, the whole public benefits and the surrounding
environment becomes cleaner, visually more enjayable.



Over the course of five years, implementing a series of projects, “The Boats of Selonia” have purchased
varied water tourism equipment, and their services are known throughout Latvia. Boating is organized
even in very small bodies of water; this form of active recreation has become extremely popular. It is mostly
because of the activities of “The Boats of Selonia” that the special tourism offers of the region "Atbtda, or
the fifth season’(wide, annual floods in the floodplain of the Dviete River)is in the center of attention of the
Latvian media in spring.

Selonia has acquired waterways

Fig.36. The association “The Boats of Selonia”

Theregionhaspoorroadinfrastructure, therearealot of gravelroads, whichisalready arare phenomenon
in other European countries, even in the neighboring Lithuania. Due to this abjective lack, the economy is
slowed down, some tourist agenciesrefuse to go to Selonia because of the bad condition of the roads. Roads
are a sharp and hot topic in almost all discussions with local governments and the state administration. And
often, this problem attracts the main attention without a solution. In addition, the focus is diverted from
problems that could realistically be solved within the framework of the specific discussion. The condition of
the roads is the mainjustification for passivity and stagnation. Energy consumption without results, and the
impact of communities and local governments on real improvements is negligible.

In 2023, the community cooperation network “The Islands of Selonia” develops the project “The Roads of
Selonia’, which receives funding from the LEADER program.

As part of the project, video scenes have been created that reflect the most scenic roads of Selonia in
the four seasons. The attention is focused on the landscape, as well as the surrounding natural, touristic,
and cultural-historical objects, and not on the road surface. The story goes around the ancient, winding
roads that tell of the movement of people historically, creating a sense of archaic space and time. The poor
quality of the road is presented as an opportunity - it is physically impossible to drive fast here, and it gives
time to enjoy the scenery. There is no intense traffic flow here - every driver and his experience are special.

Highways of Selonia have acquired a new look, new value.
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INNOVATIONS OR EXTINCTION.
JUST THAT SIMPLE.

The principle intends to recognize the socio-economic situation of the region clearly and unequivocally,
while using it in two different aspects:

- the decisively important role of local communities in maintaining the viability of their settlement.
- presentation of best practice in the form of a paradox: “If it is possible here, it is possible anywhere.”

The application of the principle requires a real, even critical assessment of the situation, presenting it together
with a future perspective and considering possible solutions. The search for solutions must be ambitious,
initially outlining an idealistic scenario for the community’s future: "Anything you want, resources are unlimited.”

A phenomenon that must be limited when working with this principle is the tendency of community
representatives to demonstrate their wit or their individuality.

The process of the ideal scenario should be directed to the meaningful goal: “So that we all live here
together better”. It should be clearly stated that it is the community, the people here and today, who are
responsible for the scenario to come true.

By detailing the ideal according to the actual available resources, the ideas to be implemented are fixed.
In most cases, it is in the most disadvantaged communities that these ideas will be innovative.

Immediately after the ideas are fixed, a draft action plan is developed, the community is provided with
consultative support, information, and encouragement.

The second aspect of the principle is widely used when community cooperation network “The Islands of Selonig”
present their position at the state level, telling their story with a principle: “It is very smart to invite lecturers from
economically less developed areas. We are forced to be innovative - otherwise you wouldn't know about us.”

Fig.37. Professional ballet during Dviete community Fig.38. The association “Watermarks” of
festival in “Apsisu” garden. Kaldabruna create unique windowpanes for
Cervonka church.

This principle isalsoapplied when promotingacommunity and settlement, which, due to the distinctly unaesthetic
environment, lack of buildings, and services, seems completely unsuitable for quality public life, not to mention the
development of tourism.
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PRACTICE

Community of Ancene

The village of Ancene was formed during the middle period of the Soviet occupation as the center of
collective farms - kolkhoz. Its construction consists of several apartment houses, mechanical workshop
buildings, as well as a few neat, well-maintained private houses built in the 70s of the last century. There are
no historical buildings here, the ramshackle warehouses and former farms are conspicuously visible. In the
center of the village there is a closed primary school building. There are no municipal institutions in Ancene,
nor are there any public spaces that can be used for the needs of the community. The school building is the
property of the municipality and in its current stage it is not suitable for public life.

However, in Ancene withits 140 inhabitants, 15 companies of various sizes operate, there isamodern grain
dryer, alogistics company, a factory of log buildings, and a gas station. The community is active, energetic, it
has alarge proportion of the working-age population. The inhabitants are united, ready to act for the good of
their community. There is a registered association “Together twa’, though in 2022 it was in a passive period.

Fig.39. Ancene community harvest festival in 2023. Children “surf”on the hills of grain in the big barn.

In February 2022, seminars in the community of Ancene highlighted its strength - businessmen and
active inhabitants -, identified a situation in which the investment of the municipality is expected to be
minimal. Inany case, not to a level that would create noticeable changes.

Ideas have been selected and fixed, and they are highly innovative - “Park in the premises” in the former
school, community garden in the overgrown apple orchard, positioning as an entrepreneurial community,
an offer for reception of experience exchange groups.

In summer 2022, Ancene renewed the activity of the association, with intensive consultative support,
an application for the status of ‘Smart Village” has been prepared, and this status has been granted. Ancene
community celebration was organized, community chat group was created. A project creating a community
garden was developed, it was supported in a serious competition, receiving EUR 10,000.00 for its improvement.

In2023, eight experience exchange groups from Latvia visited the Ancene Smart Village, the Community
Garden was improved, and the village festival took place there. Two projects were developed and supported
in the cultural program of Selonia. In one of them, the Harvest Festival was organized in the madern granary,
which is the largest premise in Ancene.
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Kaldabruna Lighting

The community of Kaldabruna has been active and united for a long time, and it is ensured by the activity
of the association “Watermarks”. Its premises in the former Kaldabruna primary school are the only public
place in the village, there are neither municipal institutions, nor post office and shop.

From the municipality, the village has been neglected for a long time as there are no buildings and
infrastructure belonging to the municipality. A new and bright object is the viewing platform “Where the sun
does not go down"built in 2023 based on the suggestion and visualization of the community.

The community is knowledgeable in planning and idea development processes, regular meetings are
held. At the 2022 meeting, in which representatives of the municipality also participate, the issue of lighting
the public outdoor space of the village is raised. There is none here.

The proposal was rejected with the sentence: “There isno municipal electricity connection in Kaldabruna,
we cannot do anything.” This means: the public infrastructure of this place has been reduced to a stage of
non-existence, which justifies doing nothing in the future.

The association “Watermarks” developed the LEADER program project ‘Smart light for a Smart Village”,
manufacturesandinstalled fourlighting objects of original designin the village, which work with solar and wind energy.

The place has gained an original, aesthetically beautiful, and modern benefit. If there was a municipal
electricity connection, Kaldabruna would probably have received standard street lighting lamps.
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Fig.40. Kaldabruna Lighting

VACUUM ENERGY.
CREATE LOCAL SERVICES.

The principle envisages presenting and using the imperfect service and infrastructure environment as a
field of opportunity.

This is a way out of the vicious circle: “We cannot develop business because there is no infrastructure
here. There is no need for infrastructure because there is no business. We cannot develop tourism because
we have no service providers. We don't have service providers because we don't have tourism”.

ob



In the absence of services, you must create them yourself. This is our opportunity. The tasks of the
process drivers are:

« informing and training community members in starting a business.

« motivating suitable people to create a quality and legally registered service.

« educating existing NGOs about the possibilities of economic activity in the non-governmental
sector, motivating them to develop this activity.

+ supporting informal communities in NGO registration and start-up.

+ securing the first orders for newly founded companies and NGOs, involving them in project events
and accepting experience exchange groups as service providers.

« creating specialized tourism routes, routes for reception of experience exchange groups, with
priority inclusion of newly founded companies and NGOs.

« advertising service providers and producers of the territory in the informational channels of the
community cooperation network.

« motivating community cooperation network members to use internal resources - services created
by their community or other communities.

« regular evaluation, at every public event, caterers, venue owners and designers are noted as
equal to musicians, lecturers, and experts.

« regular support and quality control.

The promoter of the process must follow the principle: if there is the least possibility, pay the people
of the community and NGOs for the provision of services, for their work. Pay as much as you can. And pay
them first. Don't expect mandatory volunteer work - that's what everyone expects from us. Voluntary work,
donations, material contributions of communities are allowed only if resources are not available. There are
plenty of such situations, and they might be resolved promptly if you have not exhausted your activists with
constant requests for volunteer work.

PRACTICE

“Two Grapes”

In 2019, at the closing conference of the first project of the “The Islands of Selonia’, we presented the created
tourism products, and the need to invite caterers from among “the islanders” seemed organic. Two housewives
from the Dviete community were approached, they performed the task brilliantly, and requests for event catering
followed one after the other. During the year, the housewives registered a business, one of them got a chef
diploma. The food is prepared mastly using traditional recipes, from local products grown on their own farms.
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Fig.41. The activists of Dviete community. From the left: Gunta KivliSa, head of the association "AugSzemnieki”,
and “Two Grapes” - Viktorija Ritina and Dace Tamane
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Currently, “Two Grapes”isanintegral part of events on“The Islands of Selonia’. Seminars, conferences,
tourist markets and Home Café Days would be unimaginable without them. Traditionally, “Two Grapes”
feedsthe participantsof the wintercamp of “The Islands of Selonia’, besides not only as service providers,
but also as full participants of the camp.

Dviete Community

In 2019, there is a registered NGO “Two Grapes’, the museum of Pauls Sukatnieks "Apsites’, a family mini
zooisstartingto develop. “Dviete Grapes’does not carry out economic activity, it is considered that receiving
tourists is a burden, as it requires extensive volunteer work.

In three years, several companies have been established in the community - “Two Grapes’, “Dviete Ice
Cream’, and "Dviete Mini Zoo". The association “Dviete Grapes” has developed economic activity and is an
official provider of tourism services. The association, in cooperation with the Dviete parish administration,
manages the former Dviete Manor, where wider events are organized. The manor territory has been
improved, and improvement of the other buildings of the manor has been started. The flow of tourism in
Dviete is regular and increasing. Compared to 2019, in 2024 it has increased more than four times. At the
beginning of 2024, another new company “Chef's Snacks” is opening in Dviete.

Sunakste Community

In 2022, the Sunakste community - rich in skills and talents - is an active developer of its village.
Inhabitants of the community can provide quality coffee breaks at events, decorate the premises, make
souvenirs, and organize events. However, involvement in project activities or provision of tourism services
is difficult because there is no settlement entity. As a result, everything is done voluntarily, and motivation
gradually disappears.

In 2023, with the support and consultations of the community cooperation network, the association
“The Sun Well"is founded. Already at the very beginning it attracts project funding and economic activity -
organizes events, concerts, offers room, territory, coffee break design. The income allows the association
to strengthen and develop the economy and visibility of the community.

Vacuum energy has created a series of service providers that work precisely in line with current topics in
the EU, such as the Green Deal, short supply chains. Local products, local producers, personal treatment of
guests and buyers. Pride in oneself and each other. Self-control of quality and support of neighbors.

“ROCK, PAPER, SCISSORS”.
DON’T PLAY BY THE RULES.

scissors cut paper

>

paper
wrap
rock the stone
smash
the scissors

Fig.42. Instructions for the game “Rock, paper, scissors”
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The symbol of the betting game “Rock, paper, scissors” is used to characterize the principle. The game
is a classic image of a dead-end situation, playing only with the given elements. Each element erases the
other, repeating a circular motion without resolution. In addition, the elements used in the game form
exact analogues of the initial situation of Selonia - the stone symbolizes a stagnant, immovable public
administration; scissors - limited resources; paper - the volume of bureaucracy. Trying to overcome all the
mentioned obstacles at the same time consumes a disproportionate amount of community energy, the
victories are short-lived, they are erased by the actions of the next element. The effects of positive change
are short-lived, and, workingagainst administrative stagnation, limited resources, and growing bureaucracy,
communities do not even have time to register these changes. This situation leads to the burnout of active
people and the prevalence of passivity even in the medium term.

Aradical solution to the situation is the introduction of new elements, new conditions into the game. An
unexpected, brave way out of a hopeless situation.

If it is not possible to achieve positive changes with the existing tools. Create new ones - suitable for the
situation, people, and place! There is no need to avoid it. Every definition, program, support tool has been
developed by someone. And this time it's us.

PRACTICE

The initial goal of establishing a community cooperation network was the economic development of the region
by promoting rural tourism. However, several critical aspects clearly emerged during the three-year period:

« The creation of quality tourism products requires serious investments, which the region lacks.

« Thereisalso alack of sufficient tourist flows that would ensure the economic existence of tourist
facilities by providing only tourist services.

« Promotion of the region as a new tourist destination requires unified marketing, which in turn
requires serious investments. In addition, the implementation of marketing campaigns is
traditionally ensured by the planning region or municipalities. In our case, it didn't work.

« The energy of community cooperation far exceeded the framework of the specific sector. Non-
governmental organizations, interest groups, entrepreneurs (whose activity was not directly
related to tourism)joined the activities.

« |t became clear in practice that the unity of the local community, building the identity and
recognition of the place, as well as a personal attitude towards both the place and the guests, are
more important than the service level of the tourism product and the income coming from it.

Solution - development of community tourism definitions and conditions for Selonia
In March 2022, a definition of community tourism is being developed for Selonia:
“Community tourism is a direction of rural tourism, with the main goal to increase the liveliness of the
place, people’s self-confidence and the attractiveness of the region.”
In the case of Selonia, tourism manifests itself as an element of its formation:
« Bytelling others about our country, we get to know it better and better.
« Bycreating ourland, we understand it more and more deeply.
« Byshowingourland, we see its hidden details.
« By cooperating with the people of our land, we awaken the liveliness of this land.
» Bywelcoming guests and being proud of what we have done, we increase the attractiveness of our land.
Community tourism in the context of the historic land of Selonia is characterized by several features,
which we have divided into four groups.

Geographical features
» The tourist object is in the territory of the historical land of Selonia. When multiplying the community
tourismapproachinanotherterritory of Latviaor the EU, adifferent regional formulation must be applied.
« Atourist abject is formed by a community in a group of messuages, a sparse village, a village, or a
small town.
« Communities, supporting each other, operate in a unified network of cooperation.
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Social and organizational features

« Thetourism productis opento community inhabitants, and they are actively involved in its creation
and maintenance.

« Community inhabitants directly associate this tourism product with the recognition of their place
of living, they are proud of it.

« The community has a leader/leaders who know the general information about the developments,
shares information, and provides support to the participants.

« The community has ensured cooperation among different population groups and organizational
structures(NGOs, individual service providers, municipal institutions, farms, etc.).

« Community tourism product providers are actively involved in the joint actions, events, and
campaigns of the Cooperation Network, and the cooperation network events with volunteer work,
infrastructure, range of cooperation partners and financial resources as far as possible.

Cultural and historic features
« The community is aware and identifies itself as a part of the historical land of Selonia, knows its
history, borders, and foundations of identity.
« The community has a common cultural-historical space, the community can name the differences
of this space(they are defined within the community), it has developed/is developing its own visual
and content identity, which is used in marketing materials.

Ethical features

« The creators of the community tourism product recognize the interests of local development and
community cohesion as priorities in their activities. The creators of tourism products work to
complement each other, respecting the contribution of each person involved.

« The leader/leaders of each community are familiar with the offers of the other communities
involved in the Cooperation Network and provide information about them to both tourists and
potential cooperation partners.

« When planning wider events, promotions and projects, their implementation is coordinated with
the other members of the Cooperation Network, as far as possible, thereby reducing competition
and promoting balanced development of the Cooperation Network.

The minimum infrastructure and service requirements necessary for the provision of tourism
services have also been defined:

« There is one coordinating person in the community who provides information about all available
services. Including - about the service points closest to the community if the specific service is
not provided locally.

+ (uests have access to a first aid kit, a hand washing facility and a toilet, and drinking water in the
community tourism facility/facilities.

« Thereisalocal guide/qguidesin the community.

PERSON TO PERSON - A HOLIDAY.
CELEBRATE YOUR SUCCESS AND
REJOICE IN THE SUCCESS OF OTHERS.

The principle was introduced to address the more common threats from community and civil society activists:
+ Dburnout of communities and their leaders.
« internal competition in the community.
« competition among communities of collaborative network.
« willingness to build competitive relationships with external communities.

69



Inaddition, this principle strongly reflects the sparse population of Selonia, which is traditionally perceived
as one of the most negative factors. The application of the principle “Person to person - a holiday’ changes
the perspective on the mentioned factor and encourages to appreciate the importance of each person both
in a separate community and in the entire cooperation network.

The principle focuses on the presence of joy and empathy in everyday interactions. It often transforms
the continuous work process into a celebration, sparkling excitement, humor, and a sense of togetherness.

The implementation of the principle requires certain standards - we organize events and even business
meetings in beautiful rooms, dress up ourselves, create a festive atmosphere.

Successes should be celebrated - even if we are tired and even if our achievements have taken too much
fromus. If we don't, we may not have the strength for future achievements.

Consistent application of this principle allows competitive tendencies to be transformed into cooperative
energy. While celebrating our success and that of our neighbor, we can no longer see other communities as
competitors. This also applies to external cooperation models. Departing from the attitude “"Who is better
- us or them?’, external cooperation is formed happily and of full value, the circle of partners is constantly
expanding, and everyone benefits.

Fig.43. “The noblemen” of Erberde and Vecsaliena in IV Selonia Tourism market talks live stream.

Thisprincipleisalsodecisiveindiscoveringthevalueandresourcesof eachindividual, whichare extremely
importantin conditions of limited human resources. “We're just three people here doing something.” Three s
alot-itsatriple celebration. Andif one of the thirty people living in the village adds even a small contribution
to these three, it should be appreciated. It should be celebrated.
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PRACTICE

"

In 2022, the tradition of honoring fellow people was introduced - the competition “Silver of Selonia

The sun sows silver, thunder strikes the sky, and silver sparks fall in the Daugava, a silver grove
grows untouchable, a nightingale sings in a silver voice. We put a silver coin in water to purify it, we
give a silver spoon to a newborn child, we look for a silver bullet in our pocket when evil can no longer
be destroyed by other means. A silver ring highlights the hand of the wearer, not itself. People are the
silver of Selonia. These fine grains, these sparkles. And “The Silver of Selonia” contest lays out dark blue
woolen shawl to collect them. So that we can forge spoons, brooches and, if necessary, bullets.

Be Silver. And apply Silver.

Objectives of the competition:

« tocreate an opportunity for the wider public to learn about the people who, with their work, name,
or lifestyle, polish the historic land of Selonia daily.

» [0 create an opportunity to see the silver shining in ordinary things and small places, and to say
good words about your fellow people.

\Whether we can appreciate the fine grains of silver and use them to create a spoon, a brooch, or a ball,
depends on us. From people who act. From people who see. We are sighted, and we are writing:

« about positive-thinking, creative people whose living makes their place of being better.

« about people whose performance raises Selonias fame on a Latvian or European scale.

+ about people who build and unite their community, inspire, and support others.

« about local entrepreneurs who not only manage their company/farm successfully, but also
participate in parish events and support them materially.

« about rural people who have special passions, for example, are famous near and far for their
delicious cakes, swiminwinter or make beautiful blankets for children from the wool of their home-
grown sheep.

Anyone can be a writer, and both the writers and characters of the descriptions receive awards. All
applicants receive a special prize - a silver brooch in the shape of a wolf's paw. The top three nominees
receive a silver ‘rotadata’(a needle-shaped piece of jewelry)depicting a star brooch and a wolf silhouette.

The awards have been specially created for this competition and have already become a special badge of
honor, as the competition will take place for the third time in 2024. Pins are worn on festive occasions, and
by them we can recognize the brightest people of Selonia.

Fig.44. The nominees and laureates of the first competition “The Silver of Selonia”
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Culture Programme of Selonia

This program is the first public financial instrument addressed directly to Selonia. It has been created
and started to be implemented in 2023 with the initiative of the communities of Selonia.

Undoubtedly, thisis both an achievement and a lot of work. We focus on achievement, we celebrate.

The celebration includes waiting together for the last night of project submission (similarly, political
parties await election results), a festive atmosphere, flowers and a coffee table for the project evaluation
committee, a program evaluation seminar.

Traditionally, regional cultural program evaluation seminars were not organized in Latvia, they appeared
only in 2023, limited to a meeting and discussion.

The administrators of the Selonia Cultural Program, the partnership “Neighbors” and the “Community
Cooperation Network “Islands of Selonig”, despite limited financial resources, decided in favor of the

celebration. A holiday for yourself and all project implementers of the first cultural program.

The celebration was held in beautiful premises, with an excellent choir concert, a traditional Selonian
feast table8 and a vote for the mast popular project of the cultural program, which received a special prize - a
scarf with a wolf paw pattern unique to Selonia.

This celebration included a serious evaluation of the program, presentations of project implementers
and analysis of mistakes.

Celebrating does not exclude a responsible, perfectly done job. Celebrating makes it worth doing.

Fig.45. The knitters of Bebrene and Slate knit the special Fig.46. “The wolf’s foot” has been chosen the
pattern of Selonia “wolf’s foot” in the campaign of Latvia Sundkste community association “The Sun Well”
“A scarf for Latvia”. A workshop in 2022, in Jékabpils, receives the audience award - a scarf with the
organized by the entrepreneur Lolita Bérzina. pattern “wolf’s foot”.
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THERE IS LIVELINESS IN LIVING.
DON’T TOLERATE WHINING IN
ANY EXPRESSION.

The principle has two main components:
« common position in both face-to-face and remote communication.
« acomplexsetofallforms of perception-visual, auditory, intellectual, and kinesthetic environment.

In an economically weakly developed region, where the population is decreasing and the availability of
services is shrinking, lamentation is a common occurrence in a large part of the public. As it becomes the
basic form of communication, even high-quality, development-oriented events do not bring about adequate
changes in society. They are not recognized and appreciated, thus erasing their positive effect.

To reduce this tendency as much as possible, it is necessary to stop whining in almost all forms of
communication. Inany discussion, seminar, event, this tendency must be stopped initially. If the community
is difficult or objectively in an unenviable situation, take extra time to express emotions. Before starting
rational work, let yourself get angry, shout, curse. Anger is energy. It has power, temperament, and
movement. A phenomenon that hinders development is steady lamentation. Active anger is much more
concentrated in time. Rarely will events be completely overwhelmed by expressions of anger. Monotonous
whining, on the other hand, can do this very easily.

Whining about the good times gone by is also not acceptable in publications and remote communication.
However, this does not mean only uniformly positive communication. On the contrary, criticism and
objections must be expressed openly and convincingly. With self-respect. With indications on ways to solve
the criticized situation.

All the above-mentioned cooperate in the implementation of this principle - innovation, celebration,
transformation of negative phenomena, introduction of new elements into the game. The ways out of
the wailing room are several and varied.

Attention should be drawn to the fact that the principle includes all forms of perception - visual, auditory,
intellectual, and kinesthetic.

It is the visual and kinesthetic environment that is traditionally given less attention in both face-to-face
and remote communication. This principle encourages compliance of the visual image and color code with
the content of any event.

Rational, positive information presented in depressing colors will lose most of its effect. An event with
inspirational content, organized on unattractive, inappropriate premises, will not have the expected impact.

Attractive and fit does not always mean maximum comfort. The physical environment of the event can
be the most diverse, but its choice must be justified and coordinated with the content of the event. The
environment is an essential part of the effect you intend to achieve with your event.

If there are no suitable premises, choose to hold an eventinan orchard, shed, yard with the principle: “This
is our orchard/shed/yard, we can get together here and be happy for each other. And do more things.” Bring
flowers, a pretty mug of lemonade, and a home-baked flatbread. It will be more meaningful than gathering in
the warm parish administration halland hoping for tea and some cookies from the municipal budget, whining:
“We have nothing, they don't give us a meeting place, nothing happens to us, and nobody does anything.”

PRACTICE

Golden cards
In 2023, as part of the SWOT analysis of the Selonia Smart Region strategy, Golden Cards of Selonia have
been defined:
«» Stilllittle known, therefore mysterious and intriguing. What is unknown is worth attention.
« Arelatively large amount of untouched nature has been preserved, the sparse population has
contributed to the preservation of the effect that professor Janina Kursite calls the sacred
landscape of Selonia.
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« Thelegacy of the pre-Christian period has been preserved through natural inheritance, which
can be assessed as a unique phenomenon in Latvia.
« Thepopulation's ability to self-organize at the level of small communities and social formations.
« Astrongsense of independence, self-sufficiency, pride, and independence.
« Willingness to decide in favor of ethical values at the expense of everyday comforts.
« The sense of beauty and taste cultivated by most of the population, which can be read in the
landscape and the arrangement of messuages.
« Ability to create tourism and cultural products from limited resources.
« The ability to preserve the authentic environment and human contact outside the level of
commercialization.
« The possibility of developing socio-economic processes in a manner consistent with the
identity of the historical land.
Knowing that we possess such abilities and opportunities is maore than enough to break the tradition of
lament. The task of the promoters of the process is to achieve the spread of this awareness in the largest
possible part of the population.

Identity Signs of Communities

The community identity signs developed in 2021-2023 basically use pure, saturated colors.

In signs where the use of colors is more austere, the appeal of liveliness is created by the unifying basic
tone - the blue of the archeological woolen shawl of Selonia.

Signs live today - in everyday life and holidays of communities, flags, souvenirs, event decorations. There
isliveliness in living.

2022. gada Selijas Dziesmu un de‘{u svetku Sélija rotasyideoatskats

Fig.47. In 2022 during the Folk Art Festival Gala Concert the identity signs were projected in animated form.
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Fig.48. Folk Art Festival “Sélija rota”in 2024 takes place in Jaunjelgava in Aizkraukle region. Identity signs are
widely used in posters and visual presentations. In this poster - the sign of Jaunjelgava.

Fig.49. From the left: the community of Dignaja is proud of its community sign and the flag of Selonia,
welcoming people entering Dignaja parish. The soul of the Sunakste community, Ramona Ukrina, presents
the Sunakste sign to her community; Sign of the Sélpils community in the heart of Séelpils -
at the organic farm “Bojani”.
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IDENTITY SIGNS
OF SELONIA
COMMUNITIES,

THEIR DESCRIPTIONS

AKNISTE

The rhythm of the logo's lines reveals a stylized image of Akniste's
yellow brick church. The church’s silhouette also incorporates the steep
drop at the edge of the hill fort in the center of Akniste and its great size in
proportion to the village. The center of the logo features Saltupju sacred
spring with its oxidized iron bed, banks (orange) and clear stream of water
(blue). The over color scheme of the logo reflects the village's proximity
to Lithuania, as these tones are predominant in Lithuanian folk art. The
logo has few curved, flowing lines (except for the spring), symbolizing the
community’s pragmatic character.

ANCENE

Inthe foregroundare piles of grain(grainfields)withtiny blue cornflowers
in them. On the sides are grain silos topped with flags, structured like
sheaths of grain or the pigtails of Ancene girls. The towers resemble
lighthouses emitting jets of flame, which prevent young families, children,
and grandchildren from drifting away. In the background is dust from the
grain and the country roads. The center is dominated by a red traditional
Latvian Jumis sign formed by grain harvesting machines, the symbol of
harvests, fertility, and abundance. Red represents strength, energy, life
and vitality.

S

ASARE

The logos background features a silhouette of the neo-Gothic windows
of Asare Manor. In the foreground are Asare's renowned lingonberries and
the winding lines of country roads, while in the center is a rose window and
some wild tulips, the predominant species in the park of Asare Manor.
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BEBRENE

The logo depicts the Dviete floodplain, where every spring a small
stream turns into a massive lake. Springtime trees and migrating birds are
reflected in the water. The curves in the lines and their connecting points
represent diverse peoples coming together. The colors are reserved, cool
as the spring waters. The logo is ascetic and without unnecessary details.

BIRKINELI

The logo depicts a backlit window during twilight at the homme of the
poet Rainis, ‘Berkenele.” Rainis' house brings the light of knowledge and
culture to Berkenele The homemade curtains in the windows symbolize
patience, women's strength, and the work ethic. The logo has a peaceful
feel and evokes a sense of home and calm. The predominating white color
represents spirituality and purity.

CERVONKA

The center of the logo is filled with elements from the stained-glass
windows at Cervonka Manor, including a rooster symbolizing Baron von
Hahn. The "net” in the stained-glass represents the unity of the people of
Cervonka, as the blue and yellow dots are linked together. The circle of the
stained-glass is formed by a crown of sheaths of grain, which according
to legend was presented by the peasants to the baron at harvest festivals,
irrespective of the state of the relationship between the serfs and their
lord at the time. The logo expresses the community’s pride in Cervonka's
greatest treasure, the manor, even though the von Hahn family is long gone.

DEMENE

The center of the logo is filled with elements from the stained-glass
windows at Cervonka Manor, including a rooster symbolizing Baron von
Hahn. The "net” in the stained-glass represents the unity of the people of
Cervonka, as the blue and yellow dots are linked together. The circle of the
stained-glass is formed by a crown of sheaths of grain, which according
to legend was presented by the peasants to the baron at harvest festivals,
irrespective of the state of the relationship between the serfs and their
lord at the time. The logo expresses the community’s pride in Cervonka's
greatest treasure, the manor, even though the von Hahn family islong gone.
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DIGNAJA

Thelogo depictsagolden cable across the Daugava River, with a stylized
ferry or platform on the cable. The patterns on the platform are taken from
archaeological costumes of the ancient inhabitants of Seloniai.e., abronze
half-ring ornament woven into a woman's shawl. The banks of the Daugava
rest onthe typical staggered hillforts of Selonia(Dignaja Hill Fort). The logo's
rhythm is here/there, forward/back, crisscross, past/future.

DUNAVA

The logo depicts a ferryman, a powerful male in the middle of the
Daugava River. The ferryman's figure forms eight rafts, while his head forms
the sun reflected in the water. The composition is robust, laconic, weighty,
and unambiguously masculine, reflecting the community’'s manly energy,
hard physical work and earthiness. Dunava's ferrymen are local legends,
and the logo reflects the unusual nature of this body of men who live onin
their descendants’imaginations.

DVIETE

The logo's main element is the pride of Dviete - Pauls Sukatnieks'
grapes. The bunches of grapes are arranged to form another Dviete
delicacy -homemade ice cream. To highlight the grapes and the ice cream
ball motif, the contour line is white. The wavy green and violet lines conjure
associations with grapevines and festival banners.

EGLAINE

In the center of the sign is the symbol of Stender’s Alphabet - the big
A, which is now in motion. A symbol of both the Stender Museum and the
beautiful Eglaine school. Signs from all corners include train ‘carriages”
with illuminated windows, which symbolize the great importance of the
railway in the life of the Eglaine community and the movement of people on
the border - crossing, going, and coming.

Moon boat and moonlight in the background - a reference to Rainis's
Moon Girl.
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ELKSNI

The biggest tourist attraction in EIkSni is the hickory coffee brand
"Kafeja Alida,” whose founder Jolanta Kovnacka is the heart and soul of the
community. Therefore, the central element of the logo is a hickory tree,
whose nuts give the coffee its unique flavor and aroma.

ERBERGE

The logo's main elements are golden feathers, symbolizing the lingering
presence in Erberge of Baron Hahn (meaning “rooster” in German),
prosperity, as well as a popular tourist show at Erberge Manor performed
in aristocratic costumes. The second element is the railings on Marija's
(Mary’s) Bridge, highlighting their bright violet color and ornamentation.
The lines of the railings are woven together with the good work done by the
people of Erberge for their community.

GARSENE

The central elements of the community’s logo are the Blue Lady, the
local castle’s dragons'teeth walls and the nature trails along the river bends.
The river bends are arranged so they also form the flowing hair of the Blue
Lady, Garsene's famous ghost. A silhouette of the castle walls is reflected in
the ornamentation of the hem of the lady’s dress. The overall composition
is also associated with the local watermill (now a small hydroelectric dam).

JAUNJELGAVA

The logo depicts the guardians of the village, a grandma and grandpa,
who simultaneously stand on a pedestal and tend to their small garden
plots. The fence in the foreground represents the border of Selonia and
protection. In the background are the waters of the Daugava and forests.

The logo also employs elements of Jewish attire which have become
pop cultureicons.
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KACITE (ILZU)

The central elements of the community’s logo is a silhouette of llzu
Church, which is reflected in a small lake whose intersecting circles
form a‘rose window" ornament. Surrounding this are apple trees whose
branches form a typical Lithuanian metal cross. The overall composition
of the lines is also reminiscent of a Lithuanian metal cross, a reference
to both the nearby border with Lithuania and the many Lithuanians who
visit the local church.

KALDABRUNA

The central elements of the community’s logo are the Cold Well
(Kaltenbrunnen in German) and the reeds which have become a symbol
of Kaldabruna over the years, celebrated in the Meadow Museum housed
in Kaldabruna's school, the center of village life. The color tones are cool,
silvery, and almost translucent. A crucial aspect of the logo is the mirroring
process, as this place is a center for spirituality and nurturing individual
talents for the surrounding district. The reflections of reeds in the cold well
represent lightness in depth and movement in emptiness.

KAPLAVA

The central figure of the sign is a horse, a toy horse without a rider.
Kaplava horse farm “Klajumi” is one of the most important places in
Kaplava. The toy horse is the inhabitants’ hope and the greatest wish
for children to return home. In the second plane, the winding Daugava.
The border - a gilded line, on the other side - a field of forget-me-nots
(the national flowers of Belarus), in the foreground bright marigolds -
flowers of coziness, warmth and brightness, the love of the place grown
by Kaplavians themselves.

KALKUNI

The logo is framed by bricks from the famous Kalkani brick kiln. The
center features onion rings of varying widths. In the middle are spirals from
the dough of cinnamon chimney cake, as well as some forget-me-nots
(forget-me-nots are also the national flowers of Belarus, as the border with
Belarusis nearby).
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LEIMANI

The central element of the community’s logo is a hand-turned millstone.
The stone's grooves spark associations with the most famous symbol in the
local Symbols Park, the Fire Cross (representing movement and fertility).
The logo also incorporates sheaths of grain, with the turning rhythm
reinforced by golden grains aligned in the direction of movement.

The logo's background includes a symbol representing the goddess
Laima(a pine needle).

LIELZALVE

The logos background features an ornament from the closet of the lord
of Lielzalve Manor. In the foreground is an opened book in which history is
being written using quills in the colors of Selonia’s flag.

MEDUMI

The central element of the community’s logo is a crown of dandelion
puffs. Dandelion puffs and dandelion seeds represent lightness, youth and
the guarantee of sunny uplands in the future. “Nothing will ever destroy that
sun (the golden dandelions on the hills in spring),” explains Diana, the head
of Medumi Youth Centre.

The coat of arms of Medumi features an oak tree on a golden hill, and
there is a place near the village called "Zelta kalns"(Golden Hill.) Therefore,
the key message of the logo is ensuring the hills remain golden.

NERETA

The central element of the community’s logo are the models for the
birch trees described in Janis Jaunsudrabinss literary work “Balta gramata”
(The White Book) at “Riekstini” farm in Nereta. The tips of the birches are
as prickly and sharp as the character of the local people, who are typically
direct, ungiven to flattery and critical of both them and others. The center
of the logo contains another element taken from the illustrations for “Balta
gramata’ i.e., a pattern on the wooden boards in the barn at “Riekstini.” This
symbol also reflects Nereta's status as a centre of Selonia's identity. Thelogo
also employs the contours of birch leaves. The grey blue color of the bog
lichensis atribute to the local bogs and the area’s natural beauty as a whole.
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PASULIENE

Thepatternoftheglove, whichinthiscaseisasymbolofidentity, belonging
to a place and at the same time Latvianness, is located at the beginning
of the road/labyrinth. It must overcome inconveniences, difficulties and
obstacles to get to the middle of the sign where it has its rightful place. The
labyrinth is built from the “pipes” of the pumping station, talking about how
this settlement came to be. The white lines break in some places - the flow
of energy in the community is hampered, contact with people has either
not yet been established or has been lost. The lines of the sign resemble
the layout and construction of Pasuliene village. In the background are the
forests of the Pasuliene nature reserve. Sign closed - haven.

PILSKALNE

The logo presents traditional ornaments found on the doors of historic
buildings, such as barns, taverns, and grain kilns. This same line rhythm
is employed to represent a unique industrial heritage site, the grain kiln
at Pilskalne Manor. The winding path of Pilskalne's forest meadows and
the overall mood of the landscape is expressed by ferns enclosing them
from all sides, which protect the area's natural beauty. The logo is oriented
toward the centre, just as regular gatherings are the bedrock of Pilskalne's
community spirit.

RADZUPE

The logo comprises flower-scented baths and tuibs used in sauna
rituals. The hickory tree and marigolds are common medicinal plants.
The wavy orange and yellow lines represent the radiance of the local area,
feminine magic, and hops stalks. The wavy blue lines symbolize waterways,
theriver, bogs, and the steamin the sauna. The overall composition evokes
the sparkling eye of a forest nymph.

RITE

The logo comprises several snow-white pillows placed on top of each
other with Richelieu cutwork borders. These pillows symbolize the hard
work, care and pride of our grandmothers. In the logo's center are loops of
thread, circles and intersecting circles, representing togetherness, human
contact and interaction. The pine needle, an element symbolizing the
goddess Laima, represents cleanliness, tidiness and hard work. The logo
employs clean and fresh colors.
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SALIENA

The main element of the sign - the arched bridge of Pogulanka
which is already established brand of Saliena. Birds are gathering at the
bridge - the heritage of Karlis Grigulis - and numerous creative people
of Saliena - poets, artists, musicians. The meander of the Pogulanka
river. The reflection in the river - interest in the history of their place,
willingness to fit and respect the heritage. The flock of birds, gathering -
community staying together, cooperation and unity.

SAUKA

Thelogo comprises the silhouettes of opened books, whose spines form
the letter "S"in the colors of Latvias flag. The intertwined book silhouettes
are reminiscent of the Latvian "Auseklitis’(Morning Star) sign, which was a
key symbol of the National Awakening and is still revered in Sauka today.
Stylized elderberry flowers run diagonally across the logo, representing the
renowned elderberry syrups made by Sauka artisan Gita Klavina. The logo
employs clean and fresh colors.

SECE

The logo comprises the silhouettes of fish and sheaths of grain,
representing the backbones of Sece's economy.

Therow of scalesinthe middle of the fish and the golden coins symbalize
wealth (scales = money.) In the middle of the logo is a wave enclosed by a
rhombus shape, evoking Sece's famous fish farming ponds. The wave,
which is cordoned off from the rest of the logo, is also a reference to the
origin of Sece’s name, "‘Daugava secen’(meaning, “the Daugava passes by").
Straight lines dominate the logo, expressing the pragmatic and practical
character of the Sece community.

SELPILS

ob

The dominant features of the logo are bronze ornaments found on
archaeological women's shawls (9th-12th centuries AD) of Sélija, in the form of
hillforts and Jumis signs(Jumis is the god of fertility.) In the middle of the logo
is a field with a rare woad flower, used in ancient times to dye fine pieces of
attire dark blue, which represents traditional craft skills. The field represents
L ejasdopeli burial site, the most important archaeological site of ancient Selija,
located in Sélpils Parish. Woads are practically extinct today, and the complex
dyeing process is symbolic of Selpils’ role as keeper of Selonia’s ancient
culture. The bronze ornaments in the logo are deliberately a little tarnished to
emphasise the sense of antiquity. The elongated lines along the edges of the
logo can be interpreted as drawers in the Cabinet of Folk Songs of Selpils.
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SKRUDALIENA

The logo comprises just two elements. The dark blue butterfly in the
backgroundistaken from the coat of arms of Skrudaliena Parish, representing
an already established part of the community's identity. The flowing yellow
lines in the foreground reflect patterns in a wood carving found above the
entrance to the yellow church in Skrudaliena. The fluidity of the lines and the
ornament itself testify to the centrality of feminine strength and energy in
the community. The plants and flowers depicted within the lines symbolize
residents'appreciation of beauty and their neat little village houses set amidst
pretty flowerbeds. This element and its bright yellow color are highly typical of
the district and point to the proximity of the border with Belarus, celebrating
the integration of cultural and architectural diversity.

SLATE

The logo is encircled by a pattern from a Slate folk costume skirt which
resembles a barcode. The main motif is a cloudberry.

In the logo's center the cloudberry leaves form the not-quite-overgrown
Ezerpurvs Bogin Slate Forest, with a small cross in the middle (a reference
to the legendary copper ladder).

SUBATE

The logo takes the form of a mirror within a mirrar.

On the first mirroring level, Subate’s traditional window shutters reflect
cultural affinity with Lithuanian villages, as Subate is a border crossing
point with Lithuania. On the second level, the large, extended forms
represent Subate’s lakes, which determine the layout of the village and set
the parameters of local life. The logo also depicts the narrow strips of land
between the lakes.

The shapesof thelakes are alsoreminiscent of the areas historic Jewish
gravestones. The third level includes a stylized portrayal of Subate's unique
Lutheran church, which is set on a hill with magnificent views of Subate.
The final element, which is located on the church gate, is a traditional
porch, symbolizing Subate’s openness to diverse cultures, faiths, visitors,
ideas and new beginnings.
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SUNAKSTE

Through a play on words, the name of Stnakste can be translated as
“the moss well.” Two streams flow out of the moss well, each entering a
different river. The sinews of the rivers are represented by the silhouettes
of old trees, symbolizing blood circulation.

Inthe centerof thelogois asemicircle of rowan berries, which symbolize
magical protection of oneself and one’s home against the evil eye. The eyes
of the village are wide open to everything new.

SEDERE

Inthelogo two lindentrees with intertwined branches take pride of place
on the ceremonial apron sash of a farmer’s wife. The intertwined branches
represent the people of the community reaching out to each other. The
ceremonial apron takes the form of Sedere’'s millpond, over which flows a
stream of water.

VIESITE

The logo comprises several elements which characterize Viesite. The
logo is split down the middle by a narrow-gauge railway track with grass
growing between the sleepers. Viesite is the center of memory for the long-
closed Little Railway, andlocals divide their history into eras before and after
the railway operated. Another aspect of Viesite's identity is derived from
the village's historic name "Azu krogs’(The Tavern of the Rams). This name
is still used by locals in everyday conversations, and rams are employed
as decarative ornaments around the village. A set of ram's horns are the
dominant feature of the logo, also forming the letter “V." Near the center
of the logo are four symbols which could be perceived as the ram’s eyes or
acorns, which are part of Viesite's coat of arms.

ZASA

The logois based onlocal legends about Sugar Hill and the silver stream
running beneath it, the island of roses, and the Werewolf Tree which on
full moon noghts reveals its magic powers on the pearl bridge. The logos
wavy lines also represent a natural landmark of Zasa, the millpond created
from damming the Dzirnupite River, which is the dominant feature of
/asa Park. The muse's wings represent the most important mission of the
/ase community - giving inspiration to creative people and being creative
ourselves. The legendary rose is said to reflect the character of the local
people -ambitious, capricious and reserved. These qualities are reflected
in the caool, nighttime, moonlight tones in the sign.
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APPENDIX 1 -

RESEARCH DOCUMENTS OF DVIETE COMMUNITY -
QUESTIONNAIRE AND ANALYSIS.

DVIETE
Deklargto iedzivotaju skaits 2020.gada janvari — 187
ledzivotdju skaits, kas noradits kopienas aptaujas anketas:

Aptaujas anketas noradits salidzinosi korekti, doming iedzivotdju skaits robezas
no 350 lidz 500 cilvékiem. Atskiribas ir loti biitiskas.

Atskirtbu iemesli:

- Dvieté ir aktiva kopienas dala, Tstenotas darbibas rosina domat par batiski
lielaku iedzivotaju skaitu ciemata;

- Kopienas pasapzina, kas uzskatami atspogulojas aptaujas anketas.
Paicienas ITmenis liedz pienemt to, ka realais iedzivotaju skaits ciemata ir
tik neliels;

- Statistikas datos ir fiks@ts tikai ciemata iedzivotdju skaits, tatu kopienas
dzive piedalas arT viensétas dzivojosie.

Zinas péc atslegvarda ,,Dviete” www.google.com pirmaja Skirklt

Dviete — Vikip&dija

Iv.wikipedia.org » wiki » Dviete
Dviete, arT Dvits, ir ciems [liikstes novada Dvietes pagasta, pagasta centrs. Izvietojies

pagasta dienvidos Dvietes upes un tas pietekas Rotupes krastd autocelu ...

Dviete — Iliikste | Tarisma klubs "Sniegpulkstenite"”

www sniegpulkstenite Iv » velomarsruti » dviete-ilukste

Dvietes muizas apbiive, muizas parvaldnieka ka un muizas parks veidots 19. gs.
vida. Parka platiba ir 7 ha. Parka ir ar 3 kanaliniem saistiti diki, 2 akmens darzi ...

Dvietes pagasta parvalde — Iliikstes novada pasvaldiba

www.ilukste.lv » pasvaldiba » dvietes-pagasta-parvalde

Dvietes pagasta parvalde. Adrese:  Pagasta parvalde”, Dviete, Dvietes pagasts,
Ilikstes novads, LV-5441. Kontakttalruni: 65475434, 28377279, E-pasts: ...

Dviete nav tikai punkts Latvijas karté. Uznémigas dvietietes ...

skaties.lv » beztabu » interesanti » dviete-nav-tikai-pun...
2020. gada 25. febr. - Iliikstes novada Dviete atrodas 207 kilometru attaluma no
Rigas, bet no ... Dvieté, vinogu selekcionara Paula Sukatnieka dzimtas majas ...

Ciemos Dvieté | Bebrene. Atpiita un turisms. - Mana Bebrene
www.manabebrene.lv » ciemos-dviete

Ciemos Dvieté. watch Publicg$anas datums: sestdiena, 2017 gada 19. augusts. Vél
pirms daziem gadiem pasaulg pazistama selekciondra Paula Sukatnieka ...

Dviete. Dvietes pagasts, llikstes novads - Adresu katalogs ...
www.lursoft.lv » adrese » majas
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Informacija par Latvijas adresi Dviete, Dvietes pagasts, llukstes novads.

"Madaras", Dviete, Dvietes pagasts, Ilikstes novads. LV-5441 ...

www.lursoft.lv » adrese » madaras-dviete-dvietes-pagas...

Dviete, Mednieku kolektivs. Iliikstes nov., Dvietes pag., Dviete, "Madaras". Attistit
nenoplicino$u medibu saimniecibu; iesaistit savus biedrus medijamo dzivnieku ...

Kopienas aptaujas anketas noraditas svarigakas vietas

Muiza, ,,Apsites”, dizozols, baznica, parks, plavas, paliene,
Mini zoodarzs

paliene Yanda

s Tk y
e "r Y &)
Suhlntnichs  pusc . I d l_LrJ.L
icbraukit Upite  muizas ddaznica

s arksS oo
sahopta P myiza
Liclg hura avas

Viesmiliba Shoista Gaist
e Apsites
Vinogas
Plavas

Dizozols

ledzivotaju atbildes ir uzskatami nesakritigas ar publiski pieejamo informaciju. Google
mekl&taja pirmaja skirkIT pastarpinati uzradas butiskdkie Dvietes objekti iedzivotaju
skatijuma — muiza, parks, ,, Apsites”, u.c. Mekl&tdja rezultatu informacija ir uzskatami pasiva

ta ir vikipedijas lapa, biedribas, kura nedarbojas Dvietg, sniegta informacija, pasvaldibas
informacija, ka art zinas par mednieku kluba darbibu. Tikai viena rezultata uzradas bitiska
informacija — par ,,Apsitém”, Dvietes muizu, biedribam.
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Publiskais, nevalstiskais un komercsektors Dviete:

Dviete ir Ilikstes novada Dvietes pagasta centrs. Tur atrodas §adas pasvaldibas/publiska
sektora iestades:

PaSvaldiba, kultiiras nams, pasts, bibliot€ka, Paula Sukatnieka muzejs , Apsites”, Dvietes
muizas komplekss, Sociala atbalsta centrs.

Nevalstiskais sektors, religiska darbiba: Dvieté darbojas divas aktivas NVO, kas parstav
vides aizsardzibas, kultiiras un tiirisma veicinasanas, amatniecibas un mizizglitibas jomas.
Abas darbojas aktivi, laba Iiment, atpazistamaka no tam ir ,,Dvietes vinogas™. S biedriba
faktiski form@ Dvietes kopienu, ka arT atpazistamibu. Aktivi darbojas Romas katolu baznicas
draudze.

Svarigakie uznéméjdarbibas objekti:
Veikals, apticka, remontdarbnicas. Dvietes saldéjuma razotne, Dvietes mini zoo, dinasanas
pakalpojumu sniedz&ja Dace Tamane.

Resursu algoritma karte
DVIETE

Seminara norises forma.

Seminara norises forma — draudziga, ar vidéji lielu apmekl&jumu. Daudz diskusiju, aizrautigu
un ieinteresétu, liela dala laika atvéléta neformalam sarunam. Piedalas NVO sektora
parstavji, uznémejdarbibas parstavji. Nav parstavéta pasvaldiba. Piedalas divi parstavji no
Bebrenes. Aptaujas anketas tiek aizpilditas gan seminara norises laika, gan individuali.

Majasdarba izstrades metode.
Majasdarbs tiek izstradats, organizgjot kopienas akttvistu sanaksmi biedriba ,,Dvietes

vinogas”. Izstrades notiek diskusiju formata, izvéloties svarigiko attistibas elementu, kas
btitu reali Tstenojams.
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Majasdarba prezentacijas forma.
Majasdarbs ir sagatavots stastljuma forma, nav rakstisku materialu. Prezenté viens cilveks.

Dvietes miiza — ,,Apsites”, muiza.
Jauna muza — kafejnica, pievilciga edinasanas iestade.

Specifika

- Spéciga personiba, kas virza kopienas dzivi, apvieno iedzivotajus. Muzejs
LApsites” ir veltits tik pat spécigai personibai;

- Novada ,,nomale”, neliels ciemats, kurd publiskie pakalpojumi, infrastruktiira
ir nodrosinata minimali;

- lLoti augsta kopienas pasciena, lokalais patriotisms;

- Pédgjo 2 gadu laika, pateicoties kopienas aktivitatém, noformégjies pievilcigs,
bagats tirisma piedavajums;

- Veidojas nelieli uzndmumi, kas ieklaujas kopgja ciemata attistibas aina;

- Trukst informacijas publiskaja telpa, elektroniskie mediji sniedz radikali
atskirtgu prieksstatu par Dvieti;

- Nosaukums un identitate — Dviete saistas ar Dvietes upes palieni, plavam.
Tacu ciemats Dviete ar $o paradibu ir saistits minimali;

- Jaunakas paaudzes trikums aktivaja kopiena;

- Novada pasvaldibas neieinteresétiba un vietéjas parvaldes pasivitate;

- lerobezoti cilvekresursi jau izveidota piedavajuma uztur&sanai un attistibai;

- Publiskas infrastruktiras trikums.
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lespg&jas un darbibas

- Uzlabot informacijas apriti elektroniskajos medijos, sociilajos tiklos, nodroSinot
Dvietes atpazistamibu atbilsto$i tas t&lam;

- Veicinat jaunakas paaudzes piesaisti aktivajai kopienas dalai — mudinot veidot
uznéméjdarbibu, izmantojot eso$o tiirisma piedavajuma bazi, izmantot NVA
jJauniesu programmas, veidot sadarbibu ar Daugavpils macibu iestadém,
piedavajot prakses vietas, organizgjot nometnes un izglitojosas nodarbibas.
Akceptét attalinatu [idzdalibu Dvietes kopienas attistiba;

- Pievérst pastiprinatu uzmanibu ,diasporai” — cilvékiem, kuriem ir saiknes ar
Dvieti, tadgjadi palielinot aktivo kopienu; piedavat vasaras atpitu, kas
kombingta ar brivpratigo darbu kopiena;

- Uzlabot sadarbibu ar novada pasvaldibu, meklét konstruktivas sadarbibas
formas;

- Paplasinat un detaliz&t jaunas miizas piedavajumu, paredzot tai izveidot kopienas
atbalsta sistému;

- Detalizacija rekomendg&jams ieklaut papildus funkeijas kafejnicai — tarisma
informacijas sniegSana, suveniru, vietgjo rokdarbu razojumu tirdznieciba;

- Veidot sadarbibu ar tuvakas apkartnes, novada partikas razotajiem, lai
nodrosinatu lokalo produktu izplatibu.

& X

Kultiras ministry St integracis fonds e L)
Projekts “Kopienas izaugsmes Katalizators™ Nr.2020.LV/NVOF/MIC/001/02
Projektu finansiali atbalsta Sabiedribas integracijas fonds no Kulttras ministrijas

pieskirtajiem Latvijas valsts budzeta lidzekliem, isteno biedriba «Udenszimes»
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APPENDIX 2 -

IDENTITY PALETTE OF SUNAKSTE.

Projekts “Kopienas izaugsmes katalizators. Empatija™ Nr. 2022 NVOEF/MAC/012/028
Projektu finansiali atbalsta Sabiedribas integracijas fonds no Kultiras ministrijas pieskirtajiem
Latvijas valsts budzeta [Tdzekliem.

w &

Kultiras ministrigy

Sabéedribas integracijas fonds

Goenmriaes

SUNAKSTE

Uzskata, ka jau Livonijas ordena Sélpils fogtejas laika
1516. gada Fridrihs fon Platers Sunakste dibinajis
vikariju, bet 1570. gada, pirma Kurzemes un Zemgales
hercoga Gotharda Ketlera laika, celta senaka Sundkstes
baznica. Apvienotajai draudzei 1742. gada ar macitaja
Radecka gadibu uzcéla jaunu Selpils-Sunakstes draudzes
koka baznicu, kas Iidz 1816. gadam atradas tagadgja
Sunakstes pagasta pie send cela uz Koknesi miisdienu
LZvanitaju” maju vietad. Taja no 1766. lidz 1796. gadam
spredikoja Vecais Stenders un vélak vina déls Jaunais
Stenders. 1816. gada augusta, tuvéjam Piragu krogam
aizdegoties, liesmas aizgdja boja arT Sunakstes baznica.
Péc I Visparigajiem latvieSu Dziedasanas

svetkiem macitajs Karlis Gotlobs Stenders 1873. gada
22. augusta 10 priek$pusdiena atjaunotaja Sunakstes
baznica, péc tam pie G. F. Stendera kapa un
macitajmuizas parka audze sarikoja dziedasanas svétkus,
kura piedalfjas astoni kori no sesam Kurzemes

gubernas Sélpils draudzes novada dziedaSanas
biedribam ar aptuveni 200 dziedatajiem. Sunakstes
macttajmuizas birztala risinajas dziesmu kari un pirmo
vietu ieguva Sunakstes jauktais koris. “LatvieSu Avizes”
un “Majas Viesis™ zinoja, ka svétkos bijusi pieci lidz
sesi tikstosi klausitaju.

P&c Kurzemes tautskolu parskata 1875. gada Sunakstes
draudzes skolas micijas 241 skoléns. Tagadgjais
Sunakstes ciems izveidojies pie 1878. gada uzbuvétas
Lielsunakstes Piksteres pagasta skolas.

Sunikste ir ciems Aizkraukles novada
Sunakstes pagasta, pagasta centrs.
Izvietojies pagasta vidusdala Lauces
krasta autocelu V956 un V926
krustojuma 36 km no Jaunjelgavas un
115 km no Rigas.

Suniksté atrodas pagasta parvalde,
pamatskola, saieta nams, bibliotéka,
pasts, veikals. Apdzivota vieta
izveidojusies pie Sunakstes pagastnama
un skolas; izaugusi péckara gados ka
kolhoza «Sunakste» centralais ciemats.

Periodika atrodamas interesantas, ipatngjas un vietu raksturojo3as zinas par Sunaksti:

Jekabpils Véstnesis, Nr.5 (09.11.1923)

Kads Sunakstes pagasta pilsonis, dabiidams atraido3u atbildi no savas iecerétas, meginajis to ,,iezalot,,
ar giftigu pulveri. Par $o soli vainigam b jaatbild tiesas prieksa.
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Jekabpils Véstnesis, Nr.31 (04.08,1932)

Ledus gabali, uguns un Gdens virs Sunakstes p. centra. ..

26. juliji Sunakstes pag. piemeklgja briesmigs krusas negaiss. Pérkonim graujot, ar briesmigu v&ju
krakdami naca zemé krusas gabali baloza olu lieluma. Pa gaisu lidoja koku zari, lapas, no jumtiem
pléstas skaidas. Troksnis bija tik liels, ka simtiem lozmet&ju Sautu. Negaisa pusé &kam izsisti visi logi.
Ledus gabali ar briesmigu v&ju un lietu brazdamies sac€la laudts, kas atradas majas 1eksa, sausmigas
izbailes. Apkartne bija tita necaurredzama balta tumsa.

Cauri krusas sienai nevargja izlausties neviens dzivs radijums. Cilvéki un lopi, kas nepaspéja glabties
zem jumta tika sadauziti. Labi paaugusie lauki maz acumirklos parveértas ar zemi sajaukta dulkaina,
zala putrd. Kartupelu laksti saskaiditi un sadauziti. Auglu kokiem un ogu kriimiem krusa nosita auglus
un gandriz visas lapas. Jaunam abelitém atlausti zari, nosisti §1s vasaras augumi, pasam stumbram
sadauzita un daudzas vietas atSkelta miza.

Tomatu, gurku un sipolu nevaréja pazit. Nenoplauta abolina un plavu zale zeme sadzita. Ar masinu to
vairs nenoplaut, labi ja ar izkapti to varés samekl&t. Labi paaugos$ais abolina un plavu atéls zemé
sadzits, ta ka otra diena lopi bija jalaiz kailas ganibas.

Cietuso lauksaimnieku posts pardaudz liels, tai to sp&tu visu aprakstit, un kas to nav redzgjis, tas
nevares izprast $o posta ainu.

Nopostitas galigi sekosas saimniecibas /. ../

Nerungjot par zemé ieguldito kapitalu, pacelas jautajums ar ko vargs Sis saimniecibas kartot savus
maksajumus saimei, nodoklus, % zemes banka un krajkases un citus.

Vérotajs.

Jekabpils Véstnesis, Nr.33 (19.08.1943)

Dziesmu svétki Sunaksté 1873. gada

Sogad, kad paiet 70 gadi no pirmajiem visparéjiem dziesmu svétkiem Riga, sunakstlesi ar lepnumu
var atskattties ari uz sava novada pirmo dziesmu svétku 70 gada dienu. 1873 g. 22 augusta notika
pirmie dziesmu svétki Sunaksté. Jékabpils muzeja glabajas viens o dziesmu svetku programmas
eksemplars, kam $ads virsraksts: Dziedasanas svétki tai 22. Augusti 1873 Suniksté noturéti.
Dziesmu svétki iesakas ar garfgu koncertu Sunakstes baznica, péc kam nolikts gajiens uz Veca
Stendere kapu, kur paredzéta runa un kadas dziesmas nodziedasana Talak seko atptuisanas bridis un
dziesmu svétku treda dala — laicigs koncerts briva daba, Sunikstes macitaja muiza.

Talak programma teikts, ka bez tam vél katrs koris savas Tpasas dziesmas dziedas, tas labakais dabus
“goda-maksu”.

Cik un kadi kon piedalijusies Sais dziesmu svEtkos, nav, diemzél, zinams. Varbtit Sunaksté par to bitu
vél kadas zinas saglabajusas, tapat varbiit vél ari kas cits vienam otram vecakam cilvékam
sunakstietim ir zinams par Siem dziesmu svétkiem?

Dziesmu svétku atlikums domits Stendera pieminekla cel$anai, ki to lasam programma:

,.Ja kas no biletu naudas pac tam vajadzigam svétku izdosanam atliksies, to nosutis prieks Stendera
goda staba celSanas. Tapéc, ja kas ko vairak dos jeb sametis, to ar pateicibu sanems". BileSu cena ir:
50. 20 un 10 kap., par . drukatu programmu jamaksa 5 kap ". Atlikums laikam nav bijis 1k kads lielais,
jo piemineklis Stenderam Iidz pat miisu dienam ir palicis necelts.
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Sunakste Selijas karte

Kopienas iedzivotaji par kopienai raksturigo

Sunakstes kopienas parstavju anketé$anas datu apkopojums (cipari pie athildém nozimé athilzu
biezuma hierarhiju. 1 — vishieZak minérs, 2 — otrais bieZak mineétais variants wit. Vienadi cipari
nozime, ka variants respondeniu ankelas atzimeéls vienadu reizu skaitu)

1.Uz kadu debesspusi jis visbiezak skataties? Austrumi 2 Rietumi 1
Gan geografiski, gan ideju un sadarbibas Ziemeli 2 Dienvidi 1
nozim@? (atzimgjiet ar x)
2 Par kadu laiku jiisu kopiena visbiezak runa? | Pagatne
Sakartojiet prioritara seciba! (pielieciet 1.,2., | Tagadne 1
3) Nakotne 1
3.Par kadu cilvéku grupu jisu kopiena B&mi 3 Uznémgji
visbiezak runa? Sakartojiet prioritara secibal Jauniesi Lauksaimnieki
(piclieciet 1., 2., 3.) Darbaspgjas vecuma Skolotaji
cilveki 2
Pensionari 1 Bezdarbnieki, sociali
atstumtic cilveki
Gimenes 2 Cits variants
4 ledomajieties, ka jiisu kopiena, ciemats, ir Loti auksta Loti sildoga
adenskratuve. Un jiis tajd iemé&rcat roku. Spirdzinosi vésa 1 Karsta
Kada ir Gidens temperatira? (atzimgjiet ar x) Varéetu nopeldéties 1 | Varosa
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4.1. Kada ir udens kustiba? (atzimgjiet ar x)

Pattkami silta 1 Nevaru iemérkt roku, tur ir
ledus!

Udens nekustas Udens leni pliist 2

Udens viegli vilnojas 1 Udens plist zigli 2

Udens speciai vilnojas Udens griezas ka atvars

5. Kadas linijas visvairak piestav jasu kopienai
(atzimgjiet ar x pie viena no 4)

Ja iespgjams, pamatojiet: Vilni, kas nes uz
prieksu, saules stari, mezs; relativs miers

= M S R

12) 2(2) 3(1) 4@2)

6. Mana kopiena ir (ierakstiet atbildi):

Puke, koks, augs (kids?): bErzs, ozols, bérzs, madara,
piladzis, liepa, bérzs, pienenes, klava

Dzivnieks (kads?): kakis, kakis, kakis, skudra, kakis,
zilite, gailis, briedis, govs

Nedzivs prickdmets (kads?): bumba, spogulis, sols pie
saimes galda, grimata, aka, piemineklis, klubs, akmens

7. Manas kopienas krasas ir (atzimé&jiet ar x Balts 4 Lilla

lidz 3 krasam): Melns Oranzs 4
Peleks 6 Juraszal§ 5
Sarkans Briins 3
Zils 5 Salatzal§ 5
Dzeltens 2 Sudrabs
Zali 1 Zelts, bronza 5

8 Manas kopienas aizstavis ir (atzimegjiet ar x): Pérkons 2 Dékla
Lauma Jumis 1
Laima 3 Using

9. Manai kopienai vairak piestav : Saule Meéness

10. lerakstiet dabas paradibu, kas visvairak
raksturo Jisu ikdienas noskanojumu!

lerakstiet dabas paradibu, kas visvairak
raksturo jusu tuvaka kaimina noskanojumu!

Es visbiezak esmu Kka... vilnojosa jura; saule
spid; vgj3; varaviksne; sajiisma; prieks;
ceriba; saule; peldods makonis; saulaina;
vEjs; kakis

Mans kaimin3 ir... vienmér nevaligs; migla;
migla zem saules stariem; kluss; noguris,
gaida palidzibu un atbalstu; varaviksne;
pérkons; vEjs; lietus; Gipis

11.Kads gadalaiks visvairak valda jusu Ziema Vasara 2
kopiena (atzimgjiet ar x): Pavasaris 1 Rudens 1

12. 1ztélojieties, ka jlisu kopiena ir viens Mizika 1 Gaismas 3
cilveks. Kas sim cilvekam visvairak radis Smarza Ediens

laimes, svetku sajiitu (atzimgjiet ar x tikai Cilveki 2 Davanas

vienu variantu)? Krasas Laika apstakli 3

13.Viena rakstura ipasiba vai riciba, kuras
dg&l jusu kopiena biitu gatava kadu izslégt no
sava vidus (ierakstiet):

Mana kopiena necietis: apmanu, melus, nodevibu,
pazemosanu, necienu pret otru; augstpratibu,
lepnibu, negodigumu, nesaticibu, mums vél nav
istas kopienas. ..




14. Manai kopienai ir raksturigs (atzimgjietar | Miers 3 Neprats

x tikai 2 no variantiem!); Organizétiba 4 Ticiba
Kaislibas Darba tikums 2
Nesaticiba Spontanitate 4
Milestiba Klacas
Palidziba 1 Lidzjutiba 4
Gudriba 4 Materialisms 4

Identitates pasakuma iegtais :

Virdi: dekis, vilnas fabrika, Stenders, Abice,
Sunakstes baznica, sfinas, tikai grants celi,
krimmellenes, lopkopiba, skanigs vards,
kulttra, stinas, p1ladzi, skaisti

Linijas: piladzoga, baznicas loga aprises, bidu
Sanu aprises, koki

Krisas: oranzs, siinu zals, tiri zal$, zils

Sunikstes kopienas zime

Atslégas vardi: avots, aka, slinas, upju
baseini, piladzi

Krasas: oranzs, zal$, sudrabzals, zils

No “stinu akas” iztek divas tércites,
katra iepliist citd upju baseini.

Upju baseinu dzislojums — vecu koku
silueti — asinsrite.

Zimes centra piladzogu pusaplis.

Visam jaunajam plasi atvérta acs.
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Resursi un potencials

Sunakste ir pagasta centrs bijusaja Jaunjelgavas, Sobrid — Aizkraukles novada. Tas robezojas ar
Viesites pagastu kadreizgja Viesites, Sobrid Jekabpils novada. Atrasanas uz novadu robezas, ka arT tas,
ka Sunikste nevar nokliit pa celiem ar asfalta segumu, lield méra nosaka Sunakstes raksturu.

Ciemats ir plass, &rts, izkopts ar izcilu gaumi. Tas uzskatami reprezenté Sélijas vesturiski apdzivoto
vietu raksturojumu — sakopta, skaista ,,sala” lielo mezu ieloka.

Pagasta dzivo 340 cilveki, un ciemata ir gan pagasta parvalde, gan bibliotéka, gan Saieta nams, ko
pasi sundkstie$i miligi dévé par , naminu”. Veikals nesen bankrot&jis, kas saktngji kiet nepamatoti, jo
spriezot péc vizualajiem parametriem, laudis Seit dzivo particigi un kartigi. Turklat, noklt$ana uz
citam iepirk§anas vietam ir sarezgita. Pasi sunakstiesi atzim@: ,,Mums visa pietiek, laikam gan veikals
nav miisu pati lielika vajadziba,” . Kopienas lielaka riipe $ai sakara ir nevis sadziviskis neértibas,
bet gan tas, ka pamesta veikala &ka bojas vietas estétiku.

Izteikta est@tiska prioritate par praktisko ir v&l viena izteikta Sunakstes 1pasiba.

Ta atspogulojas vietas vésturg, jo Sunakste saistas ar Veca Stendera vardu un Abeces taku. Sunakstes
baznica savu skaistako dziesmu ciklu ,Es strauta mala slapes eju boja” kompongjis Haralds Stmanis.
Saikni ar dzimteni saglabajis arT Sunaksté dzimis makslinieks Zigfiids Sapietiks, kur§ rado$o dzivi
pavadijis Skotija — vipa veidotais piemineklis ,,Sibirijas krusti” veido v&l vienu ciemata iezimi.
Baznica ir viena no Sunakstes nozimigakajam vietam, tacu — ne tiesi religiska nozimé. Ta piesaista
apmekl&tajus no visas Latvijas saistiba ar Stendera pieminas pasakumiem. Lielu lomu $ai zina spélé
»Stendera biedriba”, kura aktivisti pamata ir no Viesites un Rigas, sunakstie$u lidzdaliba taja
vérojama mazak.

Pasa Sunaksté vél registréta biedriba , Stendera klubs”, kuras darbiba p&c vairdaku projektu Tsteno$anas
Sobrid ir noklususi. Biedribas vietu kopienas attistiba pilda aktivo iedzivotaju interesu grupa, kura
ietilpst gan kultiiras nama vaditdja, gan bibliotekare, gan pagasta tehniskie darbinieki, gan aktivie
iedzivotaji. Ir izstradats arT kopienas plans, taéu biedriba Sobrid nav oficiali registréta.

Attieciba uz regionalas reformas ietekmi, sunakstiedi atzimé, ka ta sola vairak brivibas — novada
centrs Aizkraukle ir talu un grati sasniedzams, kas nozimé iespgjas darboties brivi un paspietiekami.

Resursu esence:

- Spéciga, jau noformgjusies iedzivotaju kopiena;

- ledzivotaju vairikuma izteikta piekersanas Sunikstei, atzina, ka Seit dzivot ir loti skaisti,
neraugoties uz infrastruktiiras nepilnibam;

- lzteikti estétiska ciemata vide;

- Bagats kultirvésturiskais mantojums, kas padara Suniksti atpazistamu Latvijas
méroga:

- Ainaviski izteiksmiga apkartne, kam ir loti augsts veértéjums sabiedribas vértibu sistéma;

- Attistibas perspektivas, kas saistamas ar divu valstiski svarigu infrastruktiiras objektu —
Zalves poligona un Véja parka izbiivi Suniikstes tieSd tuvuma.
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Vélmes un vajadzibas

. Autocelu infrastruktira, ciemata

sasniedzamiba. ST vajadziba gan tick atziméta Sunikstes kopienas katalizators ir aktivo
izteikta velamibas izteiksmé, jo kopiena ir iedzivotiju kopums — spilgtas personibas, kuras
pielagojusies paspietickamai  dzivei, tieck mil Sunaksti un augstu vérté dzivi tiesi Seit.
atziméts, ka agrak celi bija vel sliktaki, tacu tas
nav traucgjis apmesties Sunaksté un dzivot 3eit
labu, pilnvértigu dzivi.

e Vajadziba oficiali dibinat Sunakstes attistibas
biedribu, jo tam ir visi priek$noteikumi, arT
stabils biedru sastavs. Process nav virzits talak
sakara ar to, ka 3obrid neviens nav apnémies
uznemties administrativo darbu, kas saistits ar
organizacijas dibinasanu un uzturéSanu;

® VElme péc lielakas izpratnes no pasvaldibas,
valsts parvaldes puses par mazo lauku kopienu
attistibas jautajumiem kopuma. Tiek pausts
viedoklis par to, ka s$adas kopiendas nav
iesp&jams nodalit dazadas sabiedribas grupas — e V&lme ciesak sadarboties ar ,,Stendera biedribu”,
jauniedi, seniori, u.c., visi darbojas kopigi, ka tiek atziméta tis atsvedindfiba attieciba uz
gimene.  Uzstadijumi  péc  pasakumiem Sunakstes kopienu. Sadarbibas  stiprinasana,
konkrétam sabiedribas grupdm samera bieZi pretimnak3ana tiek gaidita tiedi no ,Stendera
kavé  sunakstieSu  Iidzdalibu  projektu biedribas™ puses, jo lidz §im sunakstie$i uztverti
konkursos, sadarbibas aktivitatés. tikai ka talku dalibnieki, darbaspéka masas, kuras
e V@lme sanemt savlaicigu, korektu pienakumos it ka passaprotami ietilpst gan
informaciju par izmainam pasvaldibas darba, baznicas, gan macitajmuizas teritorijas uzkopsana.

ka arT par jaunajiem valsts nozimes e Vajadziba aktiviak ieklauties Sélijas kopienu
infrastruktaras objektiem un to ietekmi uz sadarbibas pasakumos, akcijas, informacijas aprité.

kopienas dzivi.

Katalizatori un ieteikumi
Katalizatori
Spéciga, jau noforméjusies iedzivotaju kopiena.
Sis ir pats buitiskakais Sunakstes katalizators, kas ir reti sastopams citas kopienas. Sunakstes kopiena
ir spilgtam personibam bagata, gatava kopdarbibai sava ciemata laba. Kopiena ir atsauciga, spéjiga
atri reagét uz sadarbibas piedavajumiem, ko apliecina sunakstieu daltba gan Sglijas turisma tirga
2022.gada maija, gan loti veiksmiga iesaiste akcija ,,Majas kafejnicu dienas™ 2022.gada septembrT;

ledzivotiju vairakuma izteikta piekerSanas Sunakstei, atzina, ka 3eit dzivot ir loti skaisti,
neraugoties uz infrastrukturas nepilnibam.

Sunakste $ai konteksta ir unikala. Neviens no kopienas parstavjiem nenorada uz kritisko celu
infrastruktiru, nepieejamajiem pakalpojumiem ka butisku trikumu dzivei Sunakste. Kopienas uztverg
uzkritosi dominé estétiskas, intelektudlds vertibas, praktiskas dzives raditie sarezgTjumi ir sekundari.
Loti augstu tiek vertéts dabas skaistums, tas bagatiba, ainava, miers, cilveku atsauciba, vietas vésture.
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Izteikti estétiska ciemata vide.

Suniakstes ciemats izcelas ne tikai ar sakoptibu, bet arf ar izteiktu gaumi, telpas izjitu. Ciemats nav
parblivéts ar stadijumiem, nepardomatam dekoracijam. Visas buves, pieminekli, apstadijumi ir
harmoniski, ar estétisko vertibu. Sunakste ir piemérota gan tuiristu vizitém, gan pasakumu norisém bez
biitiskiem uzlabojumiem.

Bagits kultirvésturiskais mantojums, kas padara Sunaksti atpazistamu Latvijas méroga.
Sunakste saistas ar Stendera vardu un vina kultiirvésturisko mantojumu. Tapat Sunakstes baznica
atpazistama ar Haralda STmana darba periodu taja. Turklat, sunakstie$i atzimé arl tautas tradicijas,
legendas par vietas raSanos. Personibas un saglabata veésturiska atmina — tas ir vél viens butisks vietas
attistibas katalizators.

Ainaviski izteiksmiga apkartne, kam ir loti augsts vertéjums sabiedribas vértibu sistema.
Sunikstes apkartne izcelas ar izteikti skaistam ainavam. Tacu vél batiskak par nenoliedzamo dabas
bagatibu ir tas, ka 5T bagatiba iedzivotaju vertibu sisteéma ienem loti nozimigu vietu. Tas rada drodu
pamatu neizpostitos dabas resursos balstitu tirisma piedavajumu un citu uznéméjdarbibas veidu
attistibai.

Attistibas perspektivas, kas saistamas ar divu valstiski svarigu infrastrukturas objektu — Zalves
poligona un Véja parka izbivi Sunakstes tiesa tuvuma.

Prognozg€josi, §is perspektivas var butiski uzlabot Sunikstes autocelu infrastruktiiru, kas nozimé tas
értaku sasniedzamibu un, Iidz ar to, argja apmekl&juma pieaugumu. Tapat, So objektu tieSais tuvums
var radit jaunu darbavietu, jaunu servisu izveides iespgjas Sunaksté. Nemot veéra iedzivotaju skaidri
nolasamo un specifisko vértibu sistému, blitu nepiecieSams pievérst uzmanibu ekonomiskas attistibas
un vietas rakstura harmonijas saglabasanai.

Teteiknmi

- Oficiali registrét Sunakstes attistibas biedribu, kas pavérs iespgjas papildus finansgéjuma
piesaistei, ki ari kopienas pasikumu dazadoSanai un paplaSinasanai.

- Izmantot biedribas ,Stendera klubs” radito Sunakstes atpazistamibu tieSi kopienas
attistibas laba. Ja 3ai gadijuma nav veiksmigi kontakti tiesi ar biedribas vadibu, ieteicams
izmantot tieSos kontaktus ar tas biedriem, stiprinot sunakstie$u iesaisti ,Stendera kluba”
aktivitatés ne tikai ka pasivajam darbaspékam, bet art ka aktivajiem biedriem, planotajiem un
organizétajiem, ka arf raditas atpazistamibas labuma sanéméjiem;

- Aktivizét cieSu sadarbibu ar pargjam Sélijas kopienam, iesaisti kopigas sabiedriskajas,
turisma akcijas.

- Veidot Sunakstes ainavu tarisma marSrutus, pasa ciemata nodroSinot servisa iespéjas —
&dinasana, naktsmitnes, majrazotaju produkcijas iegade.

- Izveidot redlu, pamatotu ieteikumu un ricibu komplektu kopienas sadarbibai ar
Aizkraukles novada paSvaldibu, Sunakstes ciemata atpazistamibas palielinaSana un
icklausana Aizkraukles tirisma piedavajuma;

- Pievést pastiprinatu uzmanibu Vga parka un  Zalves militara poligona izbiives
procesiem, bit lietas kursa par So objektu generétajam iesp&jam Sunakstes iedzivotajiem.
Informét iedzivotajus par ekonomiskas aktivitates, veidojamo servisu iespgjam;

- Motivét kopienas iedzivotajus veidot dzivesstila, majrazoSanas uznémumus, genergjot
papildus ien€mumus no prognozgjamas ienakosas tirisma pliasmas.
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Miisu pagasta ir avots,

no kura iztek divas upites. Un katra no tam tek uz citu baseinu — viena uz Daugavas,
otra uz Lielupes, stasta sunakstiesi.

Divgjadas pliismas satikusas arm pasa Sunakstg. Viena vedina vesturé. Stenders, Sunakstes
baznica, Abeces taka, ,Stendera biedriba”, Haralds Stmanis un vina Sunikstes baznica
tapusais dziesmu cikls ar Fransua Vijona vardiem , Es strauta mala slap&s eju boja.” Plasa,
stabila un labi saredzama pliisma gan interneta meklé$anas rikos, gan sabiedribas uztverg.

Otra plisma ir Sunakstes cilvéki. Un $T burbulo ka liksms meza strauts, jo sunakstiesi,
nudien, strauta mala no slapém boja neiet. Neiet boja nedz no bezcelu dzivosanas, nedz no
divainas novadu dali$anas un pardaliSanas, nedz no citiem maznozimigiem apstak|iem.

Sunaksté nevar noklut taisni un vienkarsi, visi uz Sejieni vedoSie celi ltkkumo caur
meziem, plavam, krimijiem, un neizcelas ar labu tehnisko stavokli. Asfalta segumu

vél neviens no tiem nav ieguvis. Ta teikt, brauc 1énam, izbaudi, cik Sélija skaista un
bagata.

Lleraudziju, cik 3eit ir skaisti, iemil&jos uz vietas, un paliku dzivot Sunaksté”. Tas ir §1s
sarunas refréns, dziesmu cikla par Sunakstes cilvékiem piedziedajums.

Ciemats S0 milestibu atspogulo pilna méra. Sunakste ir plasa, ar izcilu gaumi sakopta
»sala” lielo mezu ieloka. Pagasta dzivo 340 cilveki, un ciemata ir gan pagasta parvalde,
gan biblioteka, gan Saieta nams, ko pasi sunakstiesi miligi déveé par ,naminu”. Veikals gan
bankrotéjis, ka tad ta? lzskatas, ka laudis Seit dzivo particigi un kartigi, un gana daudz veél
vinu. Pie tam, ta noklusana vz citam iepirk$anas vietam ir sarezgita. ,,Mums visa pietiek,
laikam gan veikals nav masu pati lielaka vajadziba,” saka ciematnieki. Yinu lielaka rupe
$ai sakara ir nevis sadziviskas neértibas, bet gan tas, ka pamesta veikala &ka bojas
vietas estetiku. Luk.
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Ar sunakstiedu mezrozu audzi tiekamies bibliotékas un pagasta parvaldes maja, kur majiga
telpa iertkota art intereSu kluba tik3anas reiz€m. Nakamais, kas pievér§ uzmanibu talit p&c
bibliotekares Ramonas Ukrinas gaisa skatiena (tas ir no tiem, kas rada sajiitu — ei, més tacu
sen esam pazistamas, pie savéjiem atbraucam art Sodien) ir pla3a un veseliga telpaugu
kolekcija uz platajam koka palodzém. Vesela botaniska darza oranzérija!

Otra majas saimniece, Sunakstes Saieta nama vaditaja Vineta Lavrenovica, laiku nekave:
Ideju un sapnu banka mums jau ir! Top ari kopienas plans, paskat, te ir pieraksti. Loti
gribas atgriezties aktiva dzive, divi kovidgadi mis 1r Joti nogurdinajusi.”

Kas tad Sobrid sunakstieSiem ir galvenais? Ka radas dzive péc lielas slégSanas un
pasvaldibu reformas?

»Sakara ar reformu izskatas, ka ir vairak brivibas,” saka Vineta,  Aizkraukle ir tdlu, un més

varam darboties saméra brivi. Tomér- bls japastav par saviem 340 iedzivotajiem. Ne ka
pasvaldibas darbiniekiem, bet ka iedzivotaju kopumam. Esam domajusi arT biedribu
dibinat, protams, tomér ta karogneséja loma ir jauznemas kidam, kur§ nav nodarbinats
pasvaldibas darba. Ka Saieta nama vaditaja no sirds vélos, lai sunakstie$iem no manis biitu
tik liels labums, cik vien var bit! Seit stradaju jau 20 gadus, varétu domat, ka
aizsédgjusies. Tomér visu laiku paradas jaunas idejas, ieceres, pasakumi. Paskat, tagad
loti liela loma bus kopienu darbibai, mazajos pagastos it ki mazinas ta atSkiriba
starp pasvaldibas darbiniekiem un iedzivotdjiem. Visiem kopa par sevi japastav. Un
loti jagrib lietas mainit, citadi nekas nenotiks.”

Kopienas plans Sunakstei top. Un varam tikai raudzit, ka to padarit kosaku, tiesi Sai salai
piemérotu. Kadas kopigas darbibas iesaistit, jo SejienieSiem ir daudz, ko dot, un visa laba
sanems3anai vinu rokas ir pareizi saliktas.

Dosimies vien drosi iek3a tai meZrozu audzg, kas sapulcgjusies uz tik3anos. Damas,
pastastiet, kas jus esat un ka dzivojiet?

Dace Kalnina ir maksliniece, beigusi Latvijas Makslas akadémijas grafikas nodalu. Tikko
iznakusi gramata ar Daces ilustracijam. ,,Sunaksté esmu ienac€ja, Sobrid nodarbojos ar
rado8u gimenes dzivi,” Dace zimég, un nav liela runatija. Vairak runa vinas ilustrécijas un
pasas izgaismotais téls. , Miisu maksliniece, ja, dzivo lauku maja arpus ciemata, més loti
lepojamies ar Daci

| -t

, tulit papildina pargjas damas.

Akadémiska maksla un estétika Sunakstes kopienas vertibu skala atrodas loti augstu,
tas redzams ikviena tacinas ltkuma. Ne minas no ,Site uzliksim vél zakus, un te tada

10

g7



plika vieta, derétu kadu dobi ar kosam vasaras pukém”. Ciemata centru rota veselas divas
izcilas kvalitates skulptiras — Stendera abeces pieminas zime un ,Sibirijas krusti”.
Uzmanibu Tpasi piesaista otrd, tas Sélijai neierastais stils. Skulptiiras autors ir Zigfrids
Sapietis, dzimis sunakstietis. Otra pasaules kara laika devies emigracija, un tas vilnis
Zigfitdu aizskalojis I1dz Skotijai. Edinburgas makslas pasniedzgjs un skulptors So darbu
dzimtajam ciematam davindjis 2019. gada.

Maksliniecei Dacei blakus Dina Aleinikova. , Esmu agronome. Un bez Sunakstes nemaz

nedzivotu, nevaru no Sejienes aizbraukt. Mana dzimta Seit dzivo vismaz septinas paaudzés.
Sobrid mums ir zemnieku saimnieciba, kur strada visa gimene.”

Dzintra Kadirova saka: ,.Es atkal ieprecgjos dzimtd, kas Suniksté dzivo septinas paaudzés!
Pirms 22 gadiem tas bija. lemil&ju Sunaksti, protams. Esmu darzniece, audzgju tomatus.
Biju Anglija stradat, bet, nudien, vairs negribu. Milas majas ir milas majas! Tas malkas
Skiinitis ir mans. Un ta siltumnica ir mana. Zinu, ka pavisam aizbraukt nevarétu.
Sunaksté ir labi dzivot. Pirms pandémijas mums bija tik daudz tematisku nodarbibu —
pisana, pérlosana, tamborgsana. Pt man [oti patik, no ta neatteik3os!”

Vija smaids ir silti latgalisks: ,,No Varaklaniem parcélamies, divpadsmit gadini man bija.
[zmacijos par pavari, un Sunaksté atgriezos.” Par vinu vairak sakams citam sarunas
dalibniecem — Vija ir vienmer un visur, vinai nekad nav par grittu. Vija ir vietas siltums.
»Man patik palidzét,” ta vina pati.

Dzidra Sunaksté ienakusi Atmodas laikos. Prom no pilsétas, toreiz ar bija tada plasma.
Pazinas ieteikusi Sunaksti, darbs aptieka. ,,Braucu uz 3ejieni, un sapratu, ka paliksu,
Iemilgju 3o vietu. Skaisti.”

llga Lukstina smejoties saka: , Esmu ielaps, kur vajag, tur es! Sunaksté ienacu kolhoza
laikos péc augstskolas, ka jauna specialiste. Tik skaista vieta dzTvo3anai, un celi toreiz bija
daudz sliktaki. Kur tik visur neesmu stradajusi, un tepat Sunaksté! Sakot no kurinitija lidz
buvinZenierim. Krajbankas filiale, Lauku konsultaciju biroja, pat skola, kad nebija, kas
maca.”
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.Ja, kad Ilga mums bija Lauku konsultants tepat uz vietas, tad zinijam daudz
vairik, vargjam aizbraukt pieredzes apmainas, visi jaunakie projektu konkursi,
saimniekoSanas metodes, pasakumi, viss tulit nonaca pie mums. Tagad Lauku
konsultaciju biroja faktiski vairs nav to konsultantu, kas strada uz vietas. Ta loti
pietrikst. Jabiit cilvekam uz vietas, to nekas nevar aizvietot, ” atzimé Vineta.

Silvija Zunda: ,lenacu Sunaksté pirms devinpadsmit gadiem. Marta. Sapratu, ka Riga
viena pati neizvilkSu divus bérnus. Un par Sunaksti jasaka — iebraucu, ieraudziju,

lemilgjos. Visu mizu esmu stradajusi par gramatvedi, tagad pensija, tacu palaizu
atvalindgjumos pagasta darbiniekus. Dzivoju viena pati liela maja, ir saimniectba. Un
man nevienu bridi nav bijis bail. No paSas pirmas dienas. ArT toreiz braucam ar
autobusu, un kadi marta te ir celi, to var saprast tikai tie, kas pie grants celiem dzivo!
Tomer vietas skaistums un drosiba, (a sajlita, ka te ir mana vieta, tas bija pari visam.”

Bibliotékas vaditaja Ramona Sunaksté ieradusies vien pirms desmit gadiem. ,Mums ir
lauku majas, bez saimniecibas. Savu lauku maju mekléjam ilgi, un Sunakste nav ta
pati popularaka vieta, kur parcelties. Tomér, kad braucam skatities, nevaréju acis
atraut — kada te ir daba! Cik te ir skaisti! Celi briesmigi, bet nu iztickam. Sakuma
domaju — dzivosu maja, audzeSu burkanus. Bet darbs mani atrada. Cilveki 3eit ir loti
atsaucigi, uzreiz radas tada sav§jo sajuta. Un ka tad atteiksi? V&l bez bibliotgkas darba
mums ir vokali instrumentala grupa , Laimigs gadijums”. Mans virs ir mazikis, es pati
dziedu. 2015.gada, kad vajadzéja miiziku pasakumam, tad tas ar notika — pargjiem
iedevam pa instrumentam, un aiziet! Vineta, pieméram, no pilnigas nulles iemacijas spélet
basgitaru. Jums vajag miiziku Sélijas tiirisma tirgum? , Laimigais gadijums” biis klat!”

Mirdzas Caunes stasts parspgj ,standup” monoizradi: ,Seit iendcu 1989. gada,
darbabiedrene ieteica Sunaksti. Nopirkam ,Lazdinu” maju. Briesmiga stavokli ta bija,
degusi, parbiivéjama, arT celi tagad ir daudz, daudz labaki. Nu, 4.aprili iebraucam ar
¢emodaniem, ar bérniem un manu mammu. Gulgjam siena visi. 13.oktobrT uz mammas
dzim3anas dienu pirmo reizi iekaram ,,Lazdinos” krasni. Jasaka, ka jauniba es biju baiga
nunna, to nevar&ju un Sito, un §ito arT ne. Bet tad izmacijos par trolejbusa vaditaju, un man
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bija tads darbaudzinatajs, kas to nunnu par cilvéku pataisija’ Un pati arT ilgi maciju
trolejbusa vaditajus. Zin, ka katram to var iemacit, tikai vajag pareizo pieeju un pacietibu.
Skaidrs, ka Sunaksté trolejbusi nebraukd, un vaditaji nav jamaca. Toties te man ir kartiga
veca maja. Atbrauc ciemini, saka ,,Ka man patik tavs véstures muzejs!”, bet man tai
muzeja jadzivo, citreiz jau sakaitina ari! Oi, un es esmu Sunakstes draudzes priek$niece
jau no 2007.gada, tur jau arf ir kartiga nemsanas.”

Pargjie stastu papildina — Mirdza raksta pagasta senioriem apsveikumus, darbojas
pensionaru klubina, dzied ansamblr.

»Nu, stisti, stasti, ko vél tu briivé,” mudina miisu kompanijas vienigais kungs.

Vel nu ko tad vél, nu tas ta dabiski notika. Ka jau jaunienacgjs laukos, pirmos divus
gadus varTju zaptes ki traka. P&c tam skatos, ka milzum daudz tis zaptes, to nu neviens
nevar apést. Ko darisi? Méginaju brivét vinu. Un, kad atvéru pirmo briivéjumu, man bija
bailes to kadam teikt, tik gar$igs vin$ bija! Saskries visi, kas tad man pasai paliks? Bet nu
nekas, tagad jau pietiek citiem ari. Aizbraucu kadreiz uz tirdziniem, kddu degustaciju
sartkoju, MacTtajmuiza arT talciniekus labakos pacienaju, ta gan.”

Vienigais kungs ir Andris Sinke. Vésturnieks. ,Es Sunaksté dzivoju no 2009.gada, esmu
dzimis Jekabpill. Nacu balstit tévu, kur§ vairs nevargja viens dzivot. Nu, tévs to manu
atbalstu izturgja vienu gadu. Pie tam, es nemaz nedzivoju Sunaksté — dzivoju uz Sélijas
valna ass, ,,Staltanos”. Tur ir Staltanu kalns, més esam kalnie$i, mums savi tikumi.”

Andrim japajauta ari par Sunikstes nosaukumu — no ka tas célies?

»Stenders teica ,,Suinu aka”, un es vinam piekrTtu, no ta. Macitajmuizas parka ir avotins, tas
var€tu biit §T aka ar siindm. Tas avots, no kura divas upes iztek, tas ir citur, tikai zinatajs
atradis.”
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Ja reiz pie véstures esam nonakusi, tad japaraugas, ka ir dzivot vieta, kuru pazist péc
legendam un seno laiku vardiem?

Eh, nu baznicas zeme ir sadalita pa gabaliniem, kas te par ko riipgjas. Baznica ir
Sunakstei, Stendera kalnin§ — Viesttei, traucé tas robezas, kuru daba nekadi nav. ,,Stendera
biedriba” — kas tur labs var biit? Priek3nieks no Viesites, visa valde no Rigas, sunakstieSus
var mala atbidit. Redz, Stendera kalnin$ tada jauka vieta, kur nekas nav jaiegulda, var tik
ziméties. Nu, labi, Abeces taku vini taisa un ta. Bet, vienalga, Seit pietrukst tadas
kopdarbibas,” Andra runa griez Tsta kalniesa skarbums.

Tomer ar1 pargjie sarunas dalibnieki atzist, ka talkas pie Sunakstes baznicas pietrukst tiesi
vietgjo cilvéku masas. ,Ir jauzruna vienkarSais cilvéks, viet€jais, lai més visi sajiitam to
dizenumu. Citadi p&d€ja talka bija ta, ka sunakstiesi talko atseviSki, ridzinieki atkal
atseviski. Pat zupa katram sava katla bija,” atceras draudzes prieksniece Mirdza.

»Visiem ir janik kopa — Viesitei, Stendera biedribai, sunikstieSiem. Ir labi, ka
Stendera biedriba ir atpazistama, ta pievér§ Sunikstei uzmanibu. RobeZzas mainas,
tacu misu vértibas ir un paliek Seit. Visas Latvijas vértibas. Un to dél tatu mums
jaspéj ciesi sadarboties,” saka Vineta.

Sadarbibai sunakstiesi ir gatavi. Viedie ciemi? Ja, Sogad pieteiksimies, vai mums vieduma
trilkst? Paskat, Abeces dzimtene, kas tad vél var biit viedaks? ,Majas kafejnicu dienas”
septembrT? Pieteiksimies! Vins mums jau ir, un saimnieces, kas labi gatavo, arT ir. Paskat,
jau Sodien vismaz trTs ir klat.

Ir mizika. Ir maksla. Ir vareni cilvéki. Ir dizena vésture.

Nav celu? Nu un tad? Tie likumu Iikumi, tie dubli un putekli mis ir savilkusi cie§a
avota virpuli. Dzidrs un neizsiksto$s tas miis baro, tas miis stiprina. Udens pietiek vél
divu upju baseiniem.

Materiald izmantotas Maras Jubertes fotografijas.
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APPENDIX 3 -

INFLUENCE OF COMMUNITY COOPERATION NETWORK
ON SOCIAL, CULTURAL, AND POLITICAL ENVIRONMENT

REBRANDING SELONIA

PUBLICITY AND SOCIAL, CULTURAL AND POLITICAL INVOLVEMENT

This document provides an insight into the publicity of the project at different levels -
national, regional and local communities. The materials illustrate the involvement of society
and state institutions, too. The visual materials used in this document are intended for
informational purposes only as an attachment to the submission.




PUBLICITY AND SOCIAL,

CULTURAL AND POLITICAL

INVOLVEMENT

IDENTITY
SIGNS IN

COMMUNITIES

Communities use
community identity
signs in social
networks, events,
included in local
souvenirs - they are
proud of these signs
as symbols of

belonging.

Questions - what is
it? What does it
depict? - is the best

conversation starter

with community

guests.

“Post stamp” of
Sunakste community
on hand- made
Christmas card



PUBLICITY AND SOCIAL,
CULTURAL AND POLITICAL
INVOLVEMENT

NO PIENA CELA N

Sélija - Identitate

* A
Ny

NU PIENA
CELA NAKUSI

PATSTAVIGA
SELIJA

IDENTITY
SIGNS IN

REGIONAL AND
NATIONAL
LEVELS

The identity signs of
the communities were
used in the visual
design of the biggest
cultural festival of the
region "Sélija rota".
Follow the link to see
them in action:

Signs are used in the
visual design of 12
selonian community
TV program cycles
"They come from the
Milky Way. Selonia.
|dentity". Follow the
link to see them in

s/no-piena-cela
nakusi-selija-
identitate




PUBLICITY AND SOCIAL,
CULTURAL AND POLITICAL
INVOLVEMENT

wlkibs Shijas NVD

REBRANDING
EVENTS IN
NATIONAL
LEVEL

The largest Latvian
conversation festival
"LAMPA", 2022,
Césis. More
information by
following the link:

10th Congress of

Selonia, 2021,

Viesite. More

information by

following the link:
[ utu

Communities map of
Selonian communities
in Google maps.
More information by
follow ink:

r11id=‘IOIi'\."'.I’FD. V7s0t-
iJUOINwRpPN




PUBLICITY AND SOCIAL, IDENTITY

REBRANDING
CULTURAL AND POLITICAL IN NATIONAL

INVOLVEMENT LEVEL

The 1st Selonian
NGO Forum, 2021,

on-line platform.

The Minister of
Culture of Latvia gave
a congratulatory
speech to the
participants of the
forum. More
information by
following the link:

The second Selenian
NGO Forum,

2022 \iesite. Saeima
member Imants
Paradnieks presents
the flag of Selonia.




PUBLICITY AND SOCIAL,
CULTURAL AND POLITICAL
INVOLVEMENT

b un kopienur
ja.com

IDENTITY
REBRANDING
IN PEOPLE
MINDS

The first "Silver of
Selonia" recognition
competition for
people's lifetime
contribution.

Laureates and
awarding during the
2nd Selonian NGO
Forum, 2022, in
Viesite.

A badge of honor
“Silver of Selonia” -
Sterling Silver brooch
with the image of a
wolf, included in the
middle of an Selonian
archaeological brooch
shape.




PUBLICITY AND SOCIAL,
CULTURAL AND POLITICAL
INVOLVEMENT

D's"*f-'s._,.

Spele

KA(S)KFSA

-
pe) »w
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108

SOCIAL
REBRANDING
AS GAMING
WITH
PROCESSES
AND
SCENARIOS

Process building
game in action:

Processes are played
out for the non-
governmental
organizations of the
city of Jekabpils -
development of
scenarios for building
the city's identity.

The process game is
used during the
training of the
innovative project,
"Development.of
professional social
work in local
governments"
implemented by the
Ministry of Welfare of
Latvia.




PUBLICITY AND SOCIAL, POLITICAL
CULTURAL AND POLITICAL REBRANDING
INVOLVEMENT

WITH

POLITICANS

The visit of the
President of Latvia
Egils Levits in
Selonia, we
discussed the future
of the communities of
Selonia and issues of
identity.

The members of the
national Saeima and
the decision-making
body of local
municipalities took
part in the tourism
policy event.

§ )
........

@ —

Bez mérktiec] i rom i

mums nebd

The Minister of
Agriculture of Latvia
shares on Twitter
account his
impressions of the
economic policy
event in Kaldabruna
held during the
project.

itviku apdzivotiemmlaukiem

|aus E=mazim un vi
kenkurdtspdju un b
rundjarm Hal
virtuwe™ 2.diskusija

OQonraane €

Trends for you




PUBLICITY AND SOCIAL, POLITICAL
CULTURAL AND POLITICAL REBRANDING

INVOLVEMENT i
o POLITICANS

The members of the
national Saeima and
the decision-making
body of local
municipalities took
part in the culture
policy event.

The members of the
national Saeima and
the decision-making
body of local
municipalities took
part in the internal
and external national
security policies
event in Demene
parish, Latvia border
area with Belarus.

More information by
following the link:

tir b




PUBLICITY AND SOCIAL,
CULTURAL AND POLITICAL

COMMUNITIES
RELATIONS
REBRANDING -
NETWORKING

Annual Tourism
Markets

Daily Craft and home-
made markets

Shared experience
trips

Common measures
of identity
construction

Common public,
national holidays and
other holidays

Communities
common creative and
training camps

Common territory
marketing measures

Regular local
workshops in small
communities



The role of communities in the process of building Selonia's identity

Daina Aluzane’s, chairwoman of the community cooperation network "Islands of
Selonia " speech at the 10th Selonian Congress, 2021, in Viesite.

The network of communities “Islands of Selonia” operates almost 4 Years. We
always say: it developed it self- as an initiative of cooperation project between tree
Rural Partnership of the region. Today, I tell you right way- as it was!

Network of communities didn’t develop randomly, there where creators of it. It was
created and designed by people. First two years, the impulse was given by CSOs- The
ones who was big- Project partners, and the ones who was small- the ones who
preserve the local identity to be viewed and seen by the arrivals and tourists and been
recognised by residents.

In 2017, we were 17, but now we are 30 villages and small towns. Every island goes
its way to search for they identity and the way how it can be expressed. We know
them all by faces, works and characters. The colours, sounds of language, lines,
rhythm of life are the drops that gathers in the bowl of Identity of Selonia. Yes,
“Islands of Selonia™ is one of those organisations, that gather those drops and traying
to translate and understand. Can we estimate, when the bowl will be full to affirm
“This is identity of Selonia. Ready. Explore it” We can’t. We can’t name the day,
when everything will be measured, weight and term into words.

Recent Years i have answered so many times on the same question: Can You describe
people of Selonia? I still can’t find an answer. I don’t want to put Selonians into
boxes and put a label onto them- People of Selonia is proud of Selonians are slow un
discreet. I want Seonians to be free people and want them to be different every day
and not follow expectations of others.

Maybe identity of Selonia is Freedom? Freedom to be different in each community,
be happy with ability to delight and strictly reject those who come with foreign truth it
the yard. Iassume, the in Selonia the old fashion habit still is alive- to remember that
the freedom of ones ends where the freedom of others starts. Thats the way we live
here, and there is a huge possibility that diversity is the element that unites us, even it
might sound strange.

Identity is a process- and it is long-term process, as long as tribe, nation and
land exist. The face of community changes with every newcomer and with those who
leaves, especially if this person is strong to gather people around. You really need so
little. Even Identity for historical lands need a space for changes, because we build a
history today. We did it Yesterday and we will do it tomorrow. To freeze in words
today’s reality, you can things that is already past.

This is the reason Why I am grateful, as our code of identity is not written and
printed. It means, that people, who lives here today, with draw a future of this land.
Those who are Selonians today, also those who found their homes in Selonia recently.

Selonia is a cloak, that is woven in small, rhythmic and dispersed weave without
central element that dominates on other level elements. And also network of
Communities “Islands of Selonia™ is built as fishery net but not as cobweb. It is



important for us every single node in it. Regarding big things- Selonia can’t forget its
living blood- people who lives here now and preserves this land today. This i can
identity we have to foster and highlight among other historical regions of Latvia.

Significance of recognition of identity of Rural Communities of Selonia is simple as it
is- Rural Communities are identity of Selonia.



APPENDIX 4 -

ERASMUS TRAINING COURSE
PROGRAMS FOR 5 DAYS AND 7 DAYS

Training course for adults "Revitalization of the Region. A Success Story.
Methods, Resources, and Practice / Rebranding Selonia"

A group of 10 people.

Time Venue Content
Evening of Garsene Manor | Welcome dinner, local products, and legends of Garsene.
Day 1, arrival A brief overview of the region's history and

contemporary realities. Demonstration of the video
projection "The Paths of Selonia".
Exhibition of Selonian communities’ identity symbols.

First half of | Garsene Manor | Series of lectures on territory rebranding methodology,
Day 2 examples, stories about creating identity marks.
Presentation of smart region strategy.

Garsene Manor | Lunch

Second half | Garsene park | Elements of rebranding — nature, active recreation, link
of Day 2 and village between cultural and historical heritage of the place in
different periods of history.

Getting to know Garsene. The community's path to the
name of smart village, its impact in revitalization of the
territory. Valdis Kalnietis’s collection of antiques,
Garsene Lutheran church.

Active recreation with the community of Garsene -
boating in the mill pond, walking in the nature trails.

Coffee break m the park

Trip to Akniste, café “Kalnina”, a recreation center. A
family business model in a small town.

Dinner in Akniste

First half of | Subate Rebranding elements — borderline situation, religious
Day 3 and national diversity, landscape.

Meeting in the partnership "Neighbors", the influence of
the LEADER program on the development of the
territory.

Lunch in Subate.

Second half | Kaldabruna Elements of rebranding — the absence of administrative
of Day 3 structures, specific cultural and historical heritage, and

an unconventional view of it.




Visit to the Meadow Museum, multimedia projection
"Midnight Meadow".

Rebranding practice — glass processing workshop, social
business in non-governmental organization, promotion of
employment. LEADER program projects in practice.

Coffee break.

Dviete.

Elements of rebranding — grape breeder’s heritage,
community cohesion, intergenerational cooperation.
Economic effect of community identity - rapid
development of small business in Dviete,

Dinner

Day 4

Viesite

Sunakste

Elements of rebranding — layers of history in a small
town, The impact of communities; railwaymen'’s
community, "Residence of the Goats’ Village".
Imprints of changing economic and political times.
Tour around Viesite. Little Engine Museum, Palace of
Culture, "Residence of the Goats’ Village ".

Lunch

Elements of rebranding —

the community's intelligence and sense of beauty,
location as an isolated village, the unique cultural and
historical heritage, its significance in today's life.

Sunakste church, Sunakste center.

Dinner at Sunakste Assembly House, story of the
association “Well of the Sun” about themselves and the
Sunakste community, dinner with the local musical
ensemble.

Day 5

Garsene

Breakfast, transfer to the airport via Jekabpils.

If time permits, a visit to Krustpils Castle will be
included, the entrance fee is covered by the participants
themselves.




Training course for adults "Revitalization of the Region. A Success Story.

Methods, Resources, and Practice / Rebranding Selonia"

A group of 10 people.

Day

Venue

Content

Evening of
Day 1/
arrival

Garsene Manor

Welcome dinner, local products, and legends of Garsene.
A brief overview of the region's history and
contemporary realities. Demonstration of the video
projection "The Paths of Selonia".

Exhibition of Selonian communities’ identity symbols.

First half of
Day 2

Garsene Manor

Garsene Manor

Series of lectures on territory rebranding methodology,
examples, stories about creating identity marks.
Presentation of smart region strategy.

Lunch

Second half
of Day 2

Garsene park
and village

Elements of rebranding — nature, active recreation, link
between cultural and historical heritage of the place in
different periods of history.

Getting to know Garsene. The community's path to the
name of smart village, its impact in revitalization of the
territory. Valdis Kalnietis’s collection of antiques,
Garsene Lutheran church.

Active recreation with the community of Garsene -
boating in the mill pond, walking in the nature trails.

Coffee break in the park

Dinner in Garsene Manor

First half of
Day 3

Subate

Rebranding elements — borderline situation, religious
and national diversity, landscape.

Meeting in the partnership "Neighbors", the influence of
the LEADER program on the development of the

territory.

Lunch in Subate.

Second half
of Day 3

Kaldabruna

Elements of rebranding — the absence of administrative
structures, specific cultural and historical heritage, and
an unconventional view of it.

Visit to the Meadow Museum, multimedia projection
"Midnight Meadow".
Rebranding practice — glass processing workshop, social




business in non-governmental organization, promotion of
employment. LEADER program projects in practice.

Coffee break

Dviete.

Elements of rebranding — the grape breeder’s heritage,
community cohesion, intergenerational cooperation.
Economic effect of community identity - rapid
development of a small business in Dviete.

Dinner

Day 4

Day 5

Daugavpils

Viesite

Sunakste

Elements of rebranding — influence of the national city
on the rural area, multicultural environment, cultural
and historical heritage of European level.

Daugavpils Fortress, Mark Rothko Museum, Clay Art
Center.

Getting to know the city and free time.

Elements of rebranding — layers of history in a small
town. The impact of communities; railway men’s
community, "Residence of the Goats’ Village".
Imprints of changing economic and political times.
Tour around Viesite. Little Engine Museum, Palace of
Culture, "Residence of the Goats’ Village ".

Lunch

Elements of rebranding — the community's intelligence
and sense of beauty, location as an isolated village, the
unique cultural and historical heritage, its significance
in today's life.

Sunakste church, Sunakste center.

Dinner at Sunakste Assembly House, story of the
association “Well of the Sun” about themselves and the
Sunakste community, dinner with the local musical
ensemble.

First half of
Day 6

Leimani

Elements of rebranding — traditions and their exposure
today. Volunteer work as a driving force of the society,
existing without project funding. Society as a
maintainer of the village's image.

Baking bread, getting to know the park of Latvian signs,
history of the village.
A film about the meteorite of Leimani.

Second half
of Day 6

Zasa

Elements of rebranding — the role of personality in the
image of a place; artists who change the face of the




village. Cooperation between NGO and the
municipality.

Craft center ,,Rume”, park, windmill,
Elements of rebranding — newcomers to the community,
the role of cooperation network in the integration

Process.

The story of , Nyx&lris”, visit to the manor and horse
stables.

Dinner

Zasa

Breakfast, transfer to the airport via Jekabpils
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	Fig.45. The knitters of Bebrene and Slate knit the special pattern of Selonia “wolf’s foot” in the campaign of Latvia “A scarf for Latvia”. A workshop in 2022, in Jēkabpils, organized by the entrepreneur Lolita Bērziņa.
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	Fig.47. In 2022 during the Folk Art Festival Gala Concert the identity signs were projected in animated form.
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